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Financing of Automobiles, 
Wholesale and Retail, Off 
For Eleven Months of 1930 


Washington, Jan. 23.—Wholesale financing of motor 
vehicles in the January-November period of 1930 totaled 
$625,922,001, as compared with $656,889,552 in the corre- 
sponding period of the previous year, while retail financing | 
of new, used and unclassified cars in the same months of | 
1930 totaled $1,163,898,139, as against $1,542,679,201 in the | 
corresponding months of 1929, it was disclosed today by the | 


* De vartment of Commerce. 
221 CHRYSLER CARS | B*testig 
DELIVERED TO COAST | seteptore to clear their stocks to- | 


policy of allowing 
ward the cl f th hol 
VIA TRAIN AND BOAT sale seine = cain cal ‘a 


sharp downward swing with a total | 


(Continued on Page 2) 


Detroit, Jan. 23——Two hundred 
a ; Saiahr-one puapeler Motors- 


the Pacific Coas 
Canal during the past week, it was 
announced by J. E. Fields, vice-pres- 
ident in charse of sales of Chrysler | 
Corporation. 

A trainloac of motor cars from | 
here to New York, they made a 
boat load when swung aboard the | year are approximately 15 per cent. 


S. S. Virginia, which cleared its | ahead of the corresponding pericd 
North River pier at the port of |1ast year, and indications are the 
New York for Los Angeles and San | increase will amount to 50 per cent. 
Francisco by way of the canal. by the end of the month, accord- 

“Although water shipment of|ing to W. A. Blees, vice-president | 
motor cars to the West Coast has | in charge of sales of Oakland Mo- 


become popular during the last two | tor Car Company. — ae 
or o eae with the develop- | “The retail sales situation is open- 


Detroit, Jan. 23.—Retail sales by 
Oakland-Pontiac dealers so far this 


anticipated by € either company or its | 


1c ontinued on Page 3) 


Willys-Overland Reports 
Definite Increase in Sales 


- < 
HICAGO, Jan. 23.—“Reports of | 
steady sales throughout our. 
entire dealer organization since the | 
introduction of our 1931 Willys line | 
is regarded by us as distinctly en- | 
couraging,” L. A. Miller, president of | 
Willys-Overland, said in a statement | 
today, on the eve of the opening of , 
the Chicago National Automebiie | 
Show. 

“The reception accorded our new } 
line at the New York show, coupled | 
with the optimistic reports from our | 
dealers, is most encouraging and in- | 
dicates that our policy of providing | 
cars at prices in line with the cur- | 
rent trend toward thrift is bearing 
fruit. 

“The outcome of the Chicago and 
other important automobile shows | 





WHERE TO GET 
AUTOMOTIVE DAILY 
NEWS DURING 
THE SHOW 


Show issues to the 
trade visitors in Chicago 
are free and may be ob- 
tained from your hotel 
news stand, Space No. 1, 
Gallery, at the show, in 
the press room at the 
show or at your own 
booth or dealer mecting. 


(Continued on Page 3: 
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| South Bend, Ind., Jan. 23.— 


manufacturers’ | 
dealers and dis- | 


| 15% rer sc Last Year’ 


ing up considerably better than was | 


STUDEBAKER CORP. 
LAUNCHES DIRECT | 
MAIL SALES DRIVE 


SCHEDULED 


HICAGO, Jan. 


An in- | 
tensive direct mail drive has been 
launched by the Studebaker Cor- 
poration during the week. | 
One million names have been se- | 
cured and a letter and booklet on 
Free Wheeling are being mailed. 
Less than half the mailing has been 
completed, but several hundred re- 
quests for additional information 
are being received here each day. 


NOLAND NEW GENERAL 
MANAGER FOR MARMON 


99 


“av. 


and its adjoining buildings 
Chicago national automobile 


1931 S.A.E. MEETING 
IN DETROIT DECLARED 


Indianapolis, Ind., Jan. 20.—Ap- 
pointment of P. H. Noland as gen- 
| eral manager of the Marmon Motor 
|Car Company, effective imme- 
|diately, has been announced here 
by G. M. Williams, president. Mr. 
Noland also has been elected to the 
company ’s directorate. 


Detroit, Mich., Jan. 23.—Follow- 
ing last night's banquet, when the 
| Detroit section acted as host, the 
peak of the annual meeting of the 
| Society of Automotive Engineers 
} was reached. This morning saw the 
~~ | convention come into the last day 
| of a most successful get-together of 
| the engineering brains of the in- 
ta om : 
The’ yadel hit‘ the table for. the 

last time in the late afternoon, 
|leaving the delegates a breathing 

dealers,” said Mr. Blees. “For the | spell before the final tomorrow, a 
| the first four months of 1931 We/| yisit to General Motors proving 
|had conservatively planned for &| grounds and to the General Motors 
| Smaller volume of sales than in like | Tryck Company’s plants at Pontiac. 
period of 1930. But it appears we | After three sessions a day on 
‘have misjudged the market. The| most of the days, today’s program 
result is we are now facing a sub-| seemed a short one, but both morn- 
stantial car shortage. ing and afternoon the delegates 
| “As an illustration of what is |found plenty to interest them. In 
taking place in the retail field,|the morning there were two meet- 
ings. One was the Diesel engine 
session, presided over by W. F. 
Joachim. E. T. Vincent of Conti- 
nental Motors presented “Compres- 


(Continued on Page 3) 


A. A. ENGSTROM HEADS 
PIERCE-ARROW ah 


Chicago, Jan. 23.—On the eve of 
the opening of the National Auto 
| mobile Show here announcement is 
|made of the appointment of A. A. 
Engstrom as general sales manager 
of the Pierce-Arrow Motor Car Com- 
pany of Buffalo, N. Y. 

Mr. Engstrom was formerly gen- 
eral manager of the Continental 
Motors Corporation, Detroit. He is 
‘making his headquarters for the 
| Pierce-Arrow company at the Hotel 
Stevens here during the show. 


| Show, their space num- 
| TODAY | bers, their representatives 
Lt at the show and the hotels 
| Sparks from the show at which they are stop- 

ping while in Chicago || 


Editorial: “Hail Chicago”.... 
Calendar of coming events...Page 4 

may be found on pages 
8, 12 and 14 of this issue. 
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‘Auburn Plans 


AT THE SHOW 


A complete list of ex- 
hibitors at the Chicago 
National Automobile 


List of Chicago hotels 
Chicago show events 
Special Chicago exhibits....Pare 15 
Engineering news Pages 10, 13 








show tomorrow, 
—* taken on a real show aspect. 


FINEST GET-TOGETHER | 


(MANY BIG TRADE MEETINGS 


FOR NEXT WEEK 


With preparations virtually com- 
pleted for throwing open the doors of the Coliseum 


upon the thirty-first annual 
this city has 


Each day during the week has wit~ 
nessed the arrival of hundreds of 
factory representatives from many 
points. Many dealers already are 
| here, but the great proportion of 
visiting dealers are planning to put 
in their appearance early next week, 

From the public’s standpoint, the 
big national exposition at the Coli- 
seum, with its displays of cars, 
trucks, taxicabs, accessories and 
shop equipment, will naturally be of 
| chief interest. But these are not 


(Continued on Page 15) 


DODGE SALES SPURT 
IN MANY SECTIONS 


Chicago, Tau. 2 3A | Tn Wi Dee een 
general sales manager of Dodge 
Brothers, arriving in the city today 
for the Chicago show, reports that 
retail deliveries of Dodge sixes and 
eights have shown a steady upturn 
during the past few weeks. Retail 
deliveries in December showed an 
increase of 29.5 per cent. for Novem- 
ber. This increase was not due to 
the announcement of the new 
Dodge six and eight, which were 
introduced only the first of January 
at the New York show, but means 
that business is better, he said. 

The statement further observes 
that this marked increase in sales 


(Continued on Page 15) 15) 


4,000 Output 





In February; Orders To Top ’29 


| AUBURN, IND., Jan. 23.—Capacity 
production in every plant of the 
Auburn Automobile Company will 
be reached by February 10, R. H, 
Faulkner, vice-president, announced 
today. 

The Auburn official pointed out 
that the unprecedented demand for 
new 1931 Auburns had far exceeded 

|the company’s expectations, and that 
/of the to date were running ahead 
of those of 1929, the record year for 
| the industry. 

Production of Auburn cars at the 
Connersville plant, Faulkner said, 
| will be up to 300 cars daily by Feb- 


(Continued on Page 2) 


FOR SHOW VISITORS—Automotive Daily News: Editorial and Advertising Offices in Chicago, 333 


North Michigan Ave. 


Telephone, Central 5936 





t 


2 


FINANCING OF CARS — 
DECLINES SHARPLY 


(Continued from Page 1) 
of $29,684,077, far below that 
any month of either 1930 or 1929. 

Retail figures show that Novem- 
ber, with a total installment busi- 


ness of $60,365,006, was the lowest 
month since January, 1928, 
recorded a volume of $52,357,754. 


for 


November also recorded the low- | 


est average value per car—$395—on 


BLO RR eis 
ST AMPINGS 


Quality—Service—Price 


MULLINS MANUFACTURING CORP. 


In the Cleveland and Pittsburgh 
District, Main Office and 
Works, Salem, Ohio. 


BRANCH OFFICES: 
332 S. Michigan Ave. 
Chicago, Ill. 

7-252 General Motors Bldg., 
elisa se Michigan. 


which | 


AUTOMOT 
— —— — i 
the basis of financing of both new 
and used cars, for which the records 
|are available over a period of thir- 
ty-five months. 
| The figure per car since January, 
| 1928, shows a steady and consistent 
| decrease, the average for the whole 
of 1928 and 1929 being $484 and 
$456, respectively, and $412 for the 
eleven-month records of 1930. 

While the low price of used cars 
cuts into the average value of both 
new and used cars in the records of 
total retail financing, the figures 
also record a sharp decline in the 
average price of new cars alone 

For November, $582 was the av- 
erage new car price, being the same 


}as that for the previous month. For | 
period of 1930, | 


the eleven-month 


IVE DAILY NEWS, 


SATURDAY, JANUARY 24, 1931 


—_——______—_» 


= 





| eleven-month period of 1930, as 
jagainst $295 for the same months 
'of 1929, and $296 and $307 as the 
|average for the whole of 1929 and 
1928, respectively. 

Of 152,802 cars sold and financed 
‘at retail in November, on which a| 
total of $60,365,006 was 
35.9 per cent. were new 
|per cent. used cars, and 
cent. unclassified 


AUBURN SCHEDULES 
4,000 PRODUCTION 


cars, 61.7 


(Continued from Page 1) 


the average was $563, as compared | 


with $595 as the average for the 


whole of 1929, and $635 as the av-' 


|erage for the whole of 1928, the top 
price being $650 which was hung up 
jin January, 1928. 

The total business in new car 
financing in November was placed 
at 54,805 units, amounting to $31,- 
869,227, the second lowest month 
Since January, 1928, which recorded 


49,989 cars, with a volume of $32,- | 


489 265. 

Used cars, also, have shown a 
|steady drop in prices month by 
}month over the last two years, with 
an average value of $279 for the 





presents at 


Show its new 


the Chicago 


and complete 


line of heavy duty trucks of 


quality never before equaled 


—even by Pierce-Arrow. 


There are 5 chassis models, 


12,000 to 34,000 Ibs. Vehicle 
Gross Weight—all built at 


Buffalo t 


Pierce- Arrow 


0 traditional 
Standards. 


2 PIERCE-ARROWS 


Buffalo, 


ON DISPLAY AT THE 


New York 


CHICAGO COLISEUM, 


JANUARY 24th TO 31st, 1931 


ruary 10, with the February sched- 
ule calling for at least 4,000 fin- 
ished automobiles The January |} 
schedule calls for 2,000 cars. 
All departments at the Conners- 
vilie plant are working full six-day- 
a-week schedules, with body and 
stamping departments working Sun- | 
days and night shifts. 
“While we anticipated a good busi- 
business in 1931 with the new Au- 
burn models,’ Faulkner said today, 
“we were not prepared for the tre- 
mendous acceptance which has been 
given our lines wherever they have 
been shown. For instance, at the 
New York Automobile Show Eastern 
dealers ordered more than 5,000 cars 
for immediate delivery. At Phila- 
delphia, Cincinnati, Milwaukee and 
other automobile shows there has 
been a repetition of this acceptance 
“We are exerting every effort to 
meet this situation and are gearing 
our plants up as fast as humanly 
possible with the hope that within 
thirty days we will be able to supply 
the demand, 
| “It is indeed gratifying to us that 
/our dealers in every section of 
the country, oftentimes where the 
cars have not yet been actually dis- 
| played, are being swamped with or- 
|ders. To us this is ample proof that 
{the public has plenty of money to 
|buy if the merchandise is priced 
right and is what is wanted.” 


Every 
Manufaciurer 
Should 

Take 
Advantage 

Of This 


During 1931 Automotive! 
Daily News offers advertisers 
about 500,000 added distribu- | 
tion for which no charge is 
made. These distributions are | 
made to various groups in the | 
industry such as fleet owners, 
bus operators, ete., and also! 
includes extra copies supplied | 
to those attending various! 


engineering and other society | 


meetings. 


The regular ABC circula- 
tion of this publication covers 
factory officials, distributors 
and dealers in vehicles and 
high-grade jobbers of shop 
equipment, parts and acces- 
sories. 


Write for Details 


Automotive Daily News 


. H. A. TARANTOUS, Bus. Mgr. 
GRAYBAR BUILDING NEW YORK CITY 


WESTERN OFFICE 
Willard R, Cotton, Mgr. 
333 No. Michigan Ave. 
Chicago, Ill. 


DETROIT OFFICE 
Geo. M. Slocum, Mgr. 
Fisher Building 
Detroit, Mich. 
EASTERN OFFICE 
J. Edward Schipper, Mgr. 
Graybar Building 
New York City 


advanced, | 


2.4 per | 


DURING FEBRUARY | 


| 
| SPARKS from the SHOW| 


Early Shows 
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Things Are Different 


They Always Come 
Back for More 


| Chris Sinsabaugh— Detroit Editor 


HIRTY-ONE years ago—that’s a heck of a long time 

back when you are talking about this industry of ours— 
the writer was assistant sporting editor of the Chicago Daily 
News. As a side job he was publicity director (he was called 
a press agent then) of the first Chicago automobile show. It 
makes me laugh now when I remember the space the dailies 
of that time gave Sam Miles’ first show. Three inches on an 
inside page was big space then. Look at what the show gets 


today. 

~ I go into the Coliseum this afternoon when the thirty- 
first annual show opens, I know I am going to drop in 
on my old boss, Sam Miles, and make comparisons between 
this and that. The veteran impressario is going to tell me 
that his pet holds an enviable record—thirty-one years in the 
same building. He is going to point out that not one of the 
makes of cars displayed in that first show in 1900 is in the 
| building today, not even the firm’s name has survived. He 
will scratch his head and comment, too, on the passing of the 
prominent figures of that day. Not one of those in at the 
'birth is here today, excepting possibly William E. Metzger, 
who, however, is not as active as he was in 1900, when he 

was America’s first dealer. 
* * 
ND Sam is going to chuckle as he recalls that his attend- 
ance for the week in 1900 ran to 15,000 for eight days, 
| with the big day on Thursday, when the gate was $600. But 


* + * 


* 


~| then he charged only two-bits to get in. 


“Do you recall,” he is going to say, “that of the twenty 
| makes of cars exhibited all were electrics and steamers, save 
ithe Friedman, a friction-drive gasoline car? And remember 
the indoor track where the electrics ran, giving free rides to 
all who wanted them. Many a Chicagoan rode in an automo- 
bile for the first time at that show. Remember, too, the 
home trainer races we put on to interest the crowd, those 
machines with huge rollers on which a steamer would be put 
and the ‘speed’ recorded on a big speedometer ?”’ 

As I go out F. Ed Spooner will slip into the chair to re- 
mind Miles that counting the present Chicago event, he has 
attended every national automobile and bicycle show, a record 
unequalled in the industry, since John N. Willys broke the 


tie by going as ambassador to Poland, 
+ * * 


HE Chicago show of today is far different from that first 

one. Indeed, it differs materially from that of twenty 
years ago. Nineteen nine and nineteen ten may be considered 
as really the start of the modern automobile show era; but 
there is as much difference between the present ones as be- 
tween 1900 and 1910. In the second stage just mentioned 
factory executives felt it absolutely necessary to be in per- 
sonal attendance at the booths in the Coliseum each night, 
dressed in evening clothes, prepared not only to greet possible 
motorists but to close territories with new dealers. Many a 
business deal of importance was closed in a Coliseum booth 
in those days, despite the crowds surging through the aisles. 
Now the executives talk to the dealers in the quiet of a hotel 
suite. In those days, too, we did not have any hotel ex- 
hibitions. 

. * * 


HEN no one thought of buying a car without a demon- 

stration first, and out in front of the Coliseum the curb 
was lined with factory demonstration cars. Tickets good for 
rides were issued to prospects by the exhibitors. The pros- 
pect, getting a return coupon at the door, would go for a ride 
to see for himself if he liked the car, then return to the show 
to talk to the salesman if he still was interested. Then the 
struggle was to sell the first car at the show. Somehow or 
other, Charley Coey, representing the Thomas Flyer, always 
sold that first car one minute after the show was officially 


opened. 

N this stage there were so many different makes of cars— 
| at one time more than 100 car concerns exhibited in the 
Chicago show—that Sam Miles used the First Regiment 
Armory for the overflow of accessory exhibitors, placed there 
to make more room for cars in the Coliseum. This brought 
about “Pneumonia Alley.” To reach the armory from the 
Coliseum it was necessary to use the alley for half a block. 
Police saw to it that none but show spectators used this con- 





* * * 
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ite upturn in truck sales is ex- 
pected in Nebraska this spring for | 
all the standard makes, what with | 
| 


I Lincoln, Neb., Jan. 23.—A oe | 
4 
| 


a record road building program 
actically assured for 1931, and a 
Pénera feeling that all lines of 
uSiness are improving. January 
‘uck sales have been slow, a usual 
éondition for the month, especially | 
here farm 
érned. 

Ford and Chevrolet truck sales, 
As reported by the Rogers Motor | 
Company, O'Shea Motor Company | 
and DuTeau Chevrolet Company, 
are holding to about the same level 
as maintained throughout the past | 
three months, but the first half of 
January shows a slight “improve- 
ment over January, 1930. Replace- 
ments in large corporation and 
businuess house flects of Ford and 
Chevrolet commercial jobs are con- | 
tinuing about normal, but these 
leaders look for a big improvement 
this spring when road and general 
construction activities start and| 
farm buying opens up 

The tendency among Nebraska 
farmers and ranchers to feed more} 
livestock and the increased use of 
the truck in shipping this livestock} 
to market is almost certain, truck) 
dealers say, to increase the sale of| 
trucks ranging from two and three} 
tons and up during the coming year. | 
Due to the expansion of commercial | 
trucking, truck sales in Nebraska} 
are in a position to hang up some 
new high records in the immediate | 
years to come. Whether 1931 wil| 
be one of those record years is hard 
to predict, but the concensus of 
dealer opinion is that 1931 truck 
sales will show an improvement over | 
1930. 

Lincoln Buick Qompany. which 
now has the G. M. C. distributorship| 
for Lincoln territory, reports a fair 
showing in truck sales for the past 
three months. Increased commercial 
trucking has been eSpecially favor- 
able to the G. M. C. line, and al-| 
though January sales have been 
slow, this is but seasonal, according 
to Mr. Sidles, proprietor, and the 
1931 outlook for truck sales is} 
brighter than ever before. 

Dodge truck salels are holding up 
favorably this winter, Johnson & 
Strom, dealer and distributor for 
eight Nebraska counties, reports. 
Dodge light commercial trucks are 
becoming more and more popular | 
with business houses as delivery 
jobs, and what with the established 
reputation of Dodge trucks among | 
the farmers, Mr. Strom is of the 
opinion that 1931 will be a record 
year for his firm's line in Nebraska. 

De Brown Auto Sales Company 
reports after three months’ experi- 
ence at selling the new Studebaker | 
commercial vehicles that its truck 
Sales have exceeded the company’s | 
early expectations. Frank De Brown, 
manager of the Lincoln branch, de- | 
clared that he has every reason to| 
believe that Studebaker trucks will | 
prove a very valuable addition to 
the Studebaker line in 1931. 

E. M. Whiting, manager of the) 
Patriot Commercial Truck Body di- 
vision of the Arrow Aircraft & 
Motors Corporation, reports that | 
truck body sales up to January 15| 
had exceded the receipts for the} 
entire month of December. The 
Patriot company experienced a good 
year in 1930—almost up to the peak | 
year, 1929—and Mr. Whiting pre-| 
dicts that 1931 sales will top the 
1929 record 


DES MOINES A. D. A. ELECTS| 
OFFICERS AND DIRECTORS 


Des Maines, Ia., Jan. 23.—Officers 
of the Des Moines Automoble Deal- 
ers’ Association were elected, and | 
February 23 to 28 approved as dates 
for the auto show at the annual 
meeting of the association members 
this week. 

Dean Schooler was _ re-elected | 
president and C. G. Van Vliet secre- 
tary of the organization. Roland 
Manbeck was chosen vice-president, 
and J. A. Peverill, treasurer. 

George Duffield, George Means 
and Mr. van Vliet were named 
members of the directory board. | 
Messrs. Schooler and Van _ Vliet | 
veterans of local show arrange- 
ments, will be in charge of the 1931 
exhibit, which will be held in the! 
Coliseum. 


truck sales .are con- | 





} an 


| the progress made thus far, °¢ 


| far has been 
sales force only 60 per cent. of that | 
| functioning a year ago, and is con- 


| AGENTS wanted for the new 


Definite Upturn Expected 
In Nebraska’s Truck Sales 


e—_-—— 


WILLYS OVERLAND 
REPORTS DEFINITE 
SALES INCREASE 


(Continued from Page 1) 


ishould provide a further barometer 
|and we feel hopeful that the prog- 
iress noted thus far will be continued. 


“This year is different from any 
other in the history of the auto- 
mobile industry. People are shop- 
ping for automobiles and seeking 
greater values than ever. In this 
regard we consider Willys-Overland 
in a splendid position to obtain 


; its fair share of the business since 


cur new price ranges are within the 
brackets where approximately 91 per 
cent. of all cars are sold. 

“Also, the new Willys-Overland 


| price range has materially widened 


our market and when the _ public 
begins to buy in normal volume the 


| potential profits for our dealers are 


exceptionally bright. 

“There is a further tendency of 
the automobile manufacturers 
protect and safeguard dealers’ 
terests. This is evidenced by 
recent action of the National Au- 
tomobile Chamber of Commerce to 
make mode! changes only at the end 
of the year, which means the re- 
moval of the greatest surviving 
causes of dealer losses. With this 
co-operation and the unselfish and 
helpful attitude of manufacturers, 
the industry should eventually pros- 
per as never before. 

“Dealers have made millions in 
the past and millions more will be 
made in the future, and I believe 
the current year will see many 
business men entering the automo- 
bile retail field for the first time. 
Automotive merchandising offers 
exceptional opportunity and 
when the march to normal begins, 
there is no end to profit possibili- 
ties. For that reason I believe the 
present time is an opportune 
for business men to look well 


in- 
the 


tages. 
“With the new year still in its in- 


to | 


} 
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DELIVERED TO COAST 


(Continued from Page 1) 


ment of better facilities,” said Mr 
Fields, “it is believed that this ship- 
ment of Chrysler Motors products 
is probably the largest automotive 
shipment by boat to Los Angeles 
and San Francisco for more than a 
year. Upon arrival at their destina- 
tion the entire boatloac of cars will 
be taken up by the Chrysler, Dodge 
and De Soto dealers in the two 
Coast cities. 

“Following closely as it does upon 
the heels of the New York Automo- 
bile Show, which was productive of 
unusual sales for Chrysler Motors 
divisions, a large shipment like this 
one to the West Coast is significant. 
The low stocks of cars in the hands 
of dealers and the popular chord 
struck by the new models we re- 
cently introduced have resultec' in a 
briskness of business, and are 
largely responsible for this large 
order for cars from the Los Angeles 
and San Francisco dealers. It is a 
reflection of their confidence and 
enthusiasm in the new models.” 


WASHINGTON A.T.A. NAMES 
SEMMES VICE-PRESIDENT 


Richmond, Va., Jan. 23 (UTPS).— 
The Washington, District of Co- 
lumbia, Automotive Trade Associa- 
tion at the Racquet Club appointed 
Joseph B. Trew and Lee D. Butler 
as directors and Raphel Semmes as 
vice-president. 

Whitney Leary, president of the 
association, presided. Fred Haller, 
chairman of the automobile show 
committee, reported that all details 
for the show, which opens at the 
Washington Auditorium, January 24, 
have been completed and that 150 
models of passenger cars and a wide 
variety of accessories will be on dis- 
play from the opening day until 
| January 31, including Sunday, Jan- 
|uary 25. 


one | 
into | 
the automobile field with the idea of | 
| obtaining a franchise in a locality | 

that presents the best trade advan- | 


fancy, there is no sound reason for | 


but we of the Willy-Overland Com- 
pany are especially encourage over 
wme en- 
thusiasm of our dealer organiza- 
tion and the wide public interest in 
our 1931 passenger cars and com- 


mercial units.” 


‘OAKLAND-PONTIAC HAS 


15% SALES GAIN OVER 
JANUARY LAST YEAR 


(Continued from Page 1) 
a train load of 184 cars left our 
plant at Pontiac this morning for 
Minneapolis to be delivered by deal- 
ers there on orders already signed 
Another train load will leave short- 
ly for the Pacific Coast in response 
to a rush order. Other points also 

have reported a car shortage. 
“The increase in our sales so 
accomplished by a 


fined to the Pontiac line, as the 
new Oaklands are just getting into 
the field. 
reduced last year by the elimina- 
tion of many of the weaker dealers. 
But we are rapidly building up the 
sales organization. During the past 
twenty days we have added 200 new 
dealers.” 


Classified — 
Advertising 


Classified Rates 5c Per Word 


AGENTS WANTED 


rELOFLASH 
*bruary 1 Re- 
a glance Ter- 
Yale Mfg. 


spark plug Ready F 
flects firing in engine at 
ritory going fast. Write today 
Co., Box 777, Phila., Pa. 


Our dealer force was} 


| making predictions as to the future, | 


VIA TRAIN AND BOAT 


| OUTPUT 35 UNITS 


DAILY; TO INCREASE 


Auburn, Ind., Jan. 23.—Cord front- 


drive car production here has now | 


reached thirty-five 
will be increased to fifty cars daily 


cars daily and | 


by February 1, R. H. Faulkner, vice- 


of 
announced 


Automobile 
Company, today. 
The new 1931 prices on the Cord, 


president Auburn 


along with the advancements which | 


have 
for 


are offered, 
widened market 
Mr. Faulkner said, and 
are that Cord 
show a material 
previous year. Ten per cent. of all 
the cars sold in 1930 in the $3,000 
class and upward were Cord 
drives. 

The demand for the new Auburn 
the company’s 
manufacturing facilities at Con- 
nersville, Ind., to the limit, Faulk- 
ner said, and it is likely that manu- 


of the convertible 
transferred from Conners- 
The Connersville 
of 300 


being 


the this car, 


sales for 1931 will 


increase over 


front- 


cars is pushing 


facture 
will be 
ville to Auburn. 
plant has a capacity 
The transfer would give addi- 
tional 
production. 

Cabriolet 
bodies for 
ready being 


an 


sedan 
are al- 
trimmed 


and phaeton 
the Auburn line 
painted and 


at the Auburn plant, Faulkner said, | 
pressure at! 


to relieve production 
the Limousine Body Company plant 
at Kalamazoo, Mich. 

Five hundred employees 
been added by the 


day-a-week basis, and 
partments operating night 
and Sunday _ schedules. 
hundred men have been 
the Auburn plant here in the last 
ten days. 


shifts 
Three 


No DRAFTS—NOo DUST 


PERFECT VENTILATION 


Frequently motorists sacrifice ventilation for immediate 
comfort in storms and cold weather. Windows are 
closed with resultant headaches—danger from poor 
vision, not hearing or giving signals. 
The position of Dole Draft Deflectors in the door open- 
ings causes them to act on the same principle as the” 
louvre openings in the hood. The vacuum behind the 
deflectors, created by the forward motion of the car, 
sucks the stale air from the interior and at the same 


time allows fresh air to enter without disagreeable 
drafts and unpleasant cross currents. 


Dole Draft Deflectors add a touch of smartness and 
refinement. Leading manufacturers have already voiced 


their approval. The deflectors have the appearance of 
a permanent built-in part of the car, yet can be installed 


in five minutes without drilling or marring body finish. 
They remain in position and are rattle proof. 


Shatter proof safety glass is standard, 
See our exhibit at the Show 


BOOTH NO. 64, GALLERY 


Call at our headquarters, Blackstone Hotel 


THE DOLE VALVE COMPANY 
1923 Carroll Ave., Chicago, Illinois 


Also manufacturers of Dole Double Compression Complings, 
Dole Ball-Roll Couplings, Dole Thermostats, Dole Primers 


DRAFT DEFLE 


CTORS 


models | 


cars | 
daily and the Auburn plant of 150. | 


100 cars daily to the Auburn | 


have | 
Auburn-Con- | 
| nersville plant in the last week with | 
all departments working on a Six- | 
several de- | 


greatly 
| 
indications | 


the | 


added at | 


What Auburn as a fac- 
tory is doing to meet 
changed conditions, we 
believe distributors 
and dealers can also do. 

Just as old ways of 
designing and building 
cars will not suffice to- 
day; just as old intrin- 
sic values will not meet 
of today’s 


the needs 


market; neither will 
old sales methods and 
conduct of retail stores 
suffice in the present 
period. 

We believe any page 
in a telephone book 
offers prospects for 
new cars; that today’s 
purchaser of a com- 
petitive car is a pros- 
pect tomorrow for your 
new car and should be 


called 


that there is plenty of 


on tomorrow; 


business available if 
you have the right 
product and price. 


R. H. FAULKNER 
Vice-President 


MOBILE CQOe@ 
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. Hail Chicago 


” the comparatively brief life of the up and coming city 
of Chicago, its citizens have tackled some tremendous 
problems and, believe it or not, they have solved many of | 
them. Rising from the ashes that resulted from the exploit | 
of Mrs. O’Leary’s cow, was accomplished magnificently by | 
the residents of this man’s town. 

This week Chicago has a brand new problem on its | 
hands; seemingly not so difficult as some of those it has | 
solved in the past, but, human nature being what it is, you | 
never can be too sure. Chicago with its national automobile |" 
show holding forth at the Coliseum has got to give American | 
business proof that things are not as black as they have been 
painted. The New York show left the automotive industry | 
feeling better. A glow of hope began to appear through the | 
clouds. Companies with attractive lines, compellingly priced, | 
began to feel the ancient buying impulse on the part of the 
public. The dealers came to New York more or less filled 
with the woes of a tough year. They left feeling hopeful. 

It is for the Chicago show to confirm this verdict of | 
New York. Chicago has always been the great dealer show. 
Automobile merchants of every degree from all sections of 
the Middle and Far West always have flocked into the Chi- 
cago exhibition. New York had far more dealers in attend- 
ance this year than it usually draws. The dealer attendance 
at Chicago next week should be remarkable. 

No less an authority than Col. Leonard Ayres has called 
the attention of the entire business world to the example 
set in 1930 by the automotive industry. He feels certain that 
the manufacturers, by producing a superior product and re- 
ducing its prices have evolved a compelling sales argument. 

For this reason we say that the manufacturers have 
done their part. The automobiles of 1931 are better looking 
than those of any previous year; they embody, in many cases, 
new mechanical principles that will appeal to the buyer, and | 
they are priced below the levels that formerly seemed neces- 
sary. The game now goes u to the dealers. It is “up to” them 
to sell the superior products that the factories are giving | 
them. 

If we may be permitted to fall into slang, we shal say: 
the great Middle Western territory, the backbone of this | 
automobile buying nation. If their orders to the factories 
indicate their confidence in the selling season that lies just | 
ahead, all business will take heart. Give us reasonable sales 
of metor vehicles in the traditional buying period of March, 
April and May and we can begin to talk about the business 
revival we have been waiting for so long. 

If we may be perfitted to fall into slang we shall say: 
“Chicago, do your stuff.” 


— 


1931 














American Psychology 


NE of the characteristics of the American psychology | 


seems to be a delight in watching motion. 
may not mean anything; it may be going nowhere, but the 
average American will stand solemnly before whirring | 
wheels or meshing gears and apparently extract a sort of | 
holy joy from the spectacle. If some manufacturer were to 
place an automobile on a treadmill in his booth at any show 
and have the wheels revolving ninety miles an hour, we 
guarantee him a perpetual audience for his motionless 
movement. 
When the shop equipment exhibits were inaugurated in 
the shows some years ago, it was felt that the general public 


would not have any great interest in them. For a while the | 


said public did not display any enthusiasm for the shop ma- 
chines, except to resent being asked to stay out of the space 


| Jan. 


The motion | 22- 


STUDEBAKER DEALERS 
MEET AT M MONTREAL| 


Montreal, Jan. 23.—Optimism over 


| the 1931 outlook was the keynote of | 


the speeches made at the Stude- 
baker dealers’ luncheon held in con- 
nection with the Montreal Automo- 
bile Show. 

D. R. Grossman, vice-president | 
and general manager of the Stude- 
baker Corporation of Canada, Ltd., 
urged the dealers to turn 
fully to the coming season. He pre- 
dicted that free wheeling, developed 
by the Studebaker Company, 
in ten years become as common and 
as indispensable as the self-starter 
is today. 

At the head 
Picard, managing 
Canada Motor Car 
debaker distributor; 


table were: J. 
director of 
Company, 
the Hon. 


the 
Stu- 
E. L. 


| Patenaude; F. L. Wade, president of 
A.| 


Motors, Ltd., Quebec; C. 
Fairn, president of Standard Mo- 
tors, Halifax; Bert Lemlin, Ottawa 
distributor; George F. MacKay, 
sistant sales manager of the Walk- 
erville factory; J. P. A. Smythe, 
vice-president of the Industrial Ac- 
ceptance Corporation; Otto Nerby, 
assistant vice-president of the Ca- 
nadian Acceptance Company, and 
John Hyde of the same corporation. 


|C. N. Galer, sales manager of the | 


Studebaker Corporation of Canada, 
presided, and an address was given 
by Russel T. Kelley of Hamilton, 
Ont., advertising manager for the 
corporation. 


COMING EVENTS | 


Automobile Show. 


N. Y¥. Automobile 
Automobile Show. 


JANUARY 
17-24—Boston. Automobile Show. 
17-24—Detroit, Mich. Annual Show. Con- 
vention Hall 
17-2i—Hartford, Conn. 
at state armory. 
| 2a Can. National Motor 
Show of Eastern Canada at Stadium. 
17-24—Baltimore, Md. Automobile Show 
17-24—Pittsburgh, Pa. Automobile Show. 
19-24—Detroit, Mich. Society otf Autome 
tive Engineers’ annual meeting. 
| 19-24—Omaha, Neb. Automobile Show 
19-24—Elmira, N. ¥. Automobile Show at 
Armory. 
19-24—Niagara Falls, 
Show 
| 19-24—Omaha, Neb. 
| 19- 24—Louisville, Ky. Automobile Show. 
19- 24—Rochester, ) = - 
23-24—Oklahoma City. 
eum Marketers’ 


Oklahoma Petro!l- 


ing. 

24-31—Chicago, National 
Show. 

24-31—Altoona. Pa. Automobile Show at 
Jaffa Shrine Mosque 

24-31—Allentown, Pa. Automobile 
sponsored by Lehigh Automobile 
Trade Association. 

24-31—Cleveland. Automobile Show 

eae. c. Automobile 


ow 
24-31—Albany, N. Y. Automobile Show. 
24-Feb. 1—Los Angeles. Automobile Show. 
£6-27—Chicago. National Automobile 
Dealers’ Association conventicn. 
26-27—Chicago. National Motor Truck 
Manufacturers’ Association meeting 
at Blackstone Hotel. 
26-31—Springfield. Mass, Automobile Show 
26-31—Syracuse, N. + Automobile Show 
at Armory. 
26-31—Portland, Maine. Automobile Show 
at Exposition Building. 
28-31—Harrisburg, Pa. Automobile Show. 
29-30—Grand Forks, N. D. 
Division, Northwest 
stitute meeting. 
7—San Francisco, Automobile Show 
FEBRUARY 
31—Feb. 7—Twin Cities. Northwest 
Autcmobile Show, jointly spon- 
sored by St. Paul and Minneapolis at | 
the Minnesota State Fair Grounds. 
2- 7—Scranton, Pa. Automoliie Show. 
2- 7—St. Louis. Automobile Show 
3—Minneapolis. Auto Trade 
tion convention. 
7-14—Los Angeles. Automobile Salon. 
7-14—Kansas City. Automobile Show. 
9-14—St. Petersburg, Fla. Automobile 
Show at Winter Garden 


Petroleum 


$1-Feb. 


9-14—Duluth, Minn. 


dealers. 
Automobile Show 
and Exhibition 


perior, 
9-14—Toledo, 
Civic 
Hall. 
9-14—Denver, Colo. 
11-13—Chicago, Ill. 
Mechanical 
ing 
14- in tettemematie, Automobile 
State Fairground 
14-21—Trenton, N. J. Automobile Show 
16-20—San Francisco. Society for 
Treating National 
and Macninery Exposition. 
21-28—San Francisco. Automobile Salon 
21-28—Quebec. Canada. Automobile Show 
March 1.—Los Angeles. Pacific Coast 
Transportation Exposition at 
Shreve Civic gudieriom 
23-28—Des Moines, Automobile Show 
at Coliseum. 


Wis., 
oO. 
Auditorium 


Automobile Show 
meet- 


Engineers’ fuel 


| 23-28—Springfield, O. Automobile Show. 


oO. Ohio Petroleum 
Marketers’ Association meeting. 
24-March 1—Seattle, Wash. Automobil« 
Show at Civic Auditorium. 
25-Mareh 2.—Camden, N. J Automobile 
Show. 


24-26—Columbus, 


MARCH 
6-15—Geneva, Switzerland. Eighth Swiss 
International Automobile Show 
7-14—Brooklyn. N Aiitomobile Show. 
9-14—Wichita, Kan. Automobile Show at 
Forum 
11-13—Detroit, Mich. Michigan Oil 
Association meeting. 
Los Angeles. Cal. 
Oil Equipment 
Exposition. 
19-21—San Antonio, Tex. 
meeting, American 
Petroleum Geologists. 


Second Annua' 
and Engineering 


16-22— 


Sixteenth annual 
Association of 





during certain hours of the day. Then the manufacturers 
began showing their machines in actual operation, sewing, 
cutting, bolting and performing the other functions for 
which they were designed. Instantly the general public be- 
gan an assault on the shop equipment section. 


30-April 3—Indianapolis, Ind. Eighty-first 
meeting, American Chemical] Society. 
MAY 
4- 9—Charlotte, N. C. Good Roads Con- 
vention. 
9-Aug. 9—Berlin, Germany. International 
Garage Exposition. 


hope- | 


would | 


Ss } 


as- | 


Automobile Show. | 
Associtaion meet- | 


Automobile | 


Show | | 


North Dakota | 
In- | 


Assocla- | 


Show at | 


Steel | 
Western Meta! | 


| 
Men's 


1 
SPARKS from the SHOW 


| (Continued from Page 2) 


| 


necting link, 
tomers from inclement weather. 
| to go from one building to another. 

* 


HE basement under ‘the Annex was a veritable chamber 
of horrors into which were jammed all the freak acces- 
sories exhibits. There was hardly any ventilation, it always 
was crowded and one took his life in his hands venturing 
| downstairs. 
The present era has seen the passing of all this. 


OMING back to the C hieago diane for the 1931 affair, an 
an old-timer cannot help but notice the changes that 
| have taken place on Chicago’s automobile row in those twenty 
years. Few of the old guard are left. Many are dead, others 
have left the industry. Jim Levy is there selling Buicks and 
Charley Gregory is with him. Tom Hay is peddling Willys- 
| Overland; Mike Lanahan carries the Dodge banner; Harry 
| Hollingshead and Dick Wolfe with the Nash continue to 
| flourish; George Bird and Barney Sykes are Graham; Carl 
| Metzger, who was one of the first on the row with the Woods 
electric, has moved to the north side, a Houdaille-Hershey 
executive now; Win Zucker, who ran Stewart-Warner’s first 
‘branch, now is general sales manager of the company; Harry 
Cooper has one of the finest super-service stations in the 
country * * * 
OME who came a little later are recalled—Henry Levy | 
with Studebaker, Earl Butler with the Hudson, L. K. - 
Cooper with Chevrolet, Si Histed, temporarily out of the in- 
dustry ; Lafayette Markle and others. 

Missing is the sturdy figure of the late Henry Paulman, 
for years selling Pierce-Arrows, and who always was treas- 
|urer of every motor association or club with which he was 
identified. Taps for Henry Paulman last year brought sor- 


row to many on the row. 
. * * 


HE old saying that “they always come back for more” is 

particularly true in this automotive industry. Behind 
| practically all new devices offered to automobile users we 
| find old names and old faces. 

For this reason we were not surprised when we looked 
behind the Visco-Meter to find such names as A. B. Shultz 
Mr. Shultz, it will be remembered, was the 
| man who introduced the now celebrated Houdaille shock ab- 
'sorber into this country. At that time he was president of the 
/company manufacturing this new evener of rough roads—a- 
position he held up until about a year ago. W. A. Clare was 
associated with Shultz at that time as vice-president. 

Both of these men have spent more than a quarter of a 
century helping to put the world on wheels. The new Visco- 
Meter, we understand, is a device which measures and indi- 
cates the viscosity of the engine oil while the engine is in 
| operation, thus giving an accurate check on oil quality at all 
times. This scribe, as well as many other of their friends, 
will watch the results of their present undertaking with 
interest. 


which was awninged to protect the cash cus- 
At that it was an adventure 


‘and W. A. Clare. 











Twin Ports Automo- | 
bile Show, held by Duluth and Su- | 


| 
at 


American Society of | 
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*BETTER CARS 
LOWER PRICES 


IN THE GREATEST OF ALL MARKETS 


ee With all indications pointing to 
1931 as a year in which motor cars will 
be“sold strictly on a value-giving basis, 
De Soto dealers will be in a stronger 


competitive position than ever before. 


With the New De Soto Six, the New 
De Soto Eight and the improved 
Plymouth, they will be able to offer a 
value-conscious public three excellent 
ears under $1,000—completely blanket- 
ing the field where prospects are most 
humerous. It is estimated that more than 
85 percent of the cars sold in 1930 were 
fm this price field and this percent- 


DE SOTO MOTOR 


THE SIx 


*GA0 


and up, f. o. b. factory 


age probably will be greater in 1931. 


Both the De Soto Six and Eight have 
been greatly improved in performance 
and appearance, while maintaining their 
traditional economy of operation and 


maintenance. They now are offered at 
the lowest prices in De Soto history. 


The engine of the New De Soto Six is 
larger and smoother in operation. The 
De Soto Eight engine develops 77 horse- 
power, insuring ample speed, power and 
flexibility for all driving conditions. Both 


cars have all-steel bodies with longer 


DETROIT. MICHIGAN 


THE EIGHT 


*9OO 


and up, f. o. b. factory 


hoods and narrow-profile radiators. 
They are the finest combination of style, 
performance and economy ever achieved 


at so moderate a price. 


The Plymouth is a full-size motor car 
that brings to the lowest-price field, for 
the first time, all the essentials of satis- 
factory motoring. It is the only one in 
this field with internal hydraulic four- 


wheel brakes. 


There may be an opening for an enter- 
prising dealer in your territory. Write 
for full information. Inquiries are held 
strictly confidential. 


CORPORATION 


PLYMOUTH 


SoD eb eD 


and up, f. o. b. factory 


SIX AND EIGHT 


These cars are on display at the Chicago Automobile 
Show in the Coliseum and in the Congress Hotel 
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<n ENNA | LG, PEED OF DE SOTO 
' SEES DEFINITE SIGNS 
OF BUSINESS UPTURN 


Detroit, Mich., Jan. 23.—Genuine 
enthusiasm and definite signs of an 
early upturn in business are seen 
by L. G. Peed, general sales man- 


| : = = ==/ ager of De Soto Motor Corporation, 
= = | in a report to De Soto officials here 

MAN = = |} upon the completion of one-half of 
E | his 15.500-mile swing around the 


United States. The De Soto sales 
executive left New York imme- 
diately after the auto show for a 
country-wide visit with dealers and 
salesmen of the De Soto group. At 
the completion of the journey he 
will have conducted meetings in six- 
| teen key cities in the nation. Ac- 
|companying him are Dr. Paul Ivey, 
professor of merchandising in the 

| University of Southern California, 


' : = j/and Harry Moock. national au- 
‘N | thority on merchandising and now 
= = | connected with Chrysler Corpora- 
= =! tion as director of used car activi- 
: | ties. 
in 1931 
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| “My own enthusiasm,” Mr. Peed 
said in his report, “is simply a re- 
flection of the enthusiasm which 
|has taken possession of our dealer 
| organization in every city in which 
|I have been. 
“It began at the New York Automo- 
| bile Show, which showed a marked 
improvement over that of a year ago. 
|Interest in automobiles in general 
jand our own line in particular 
|seemed unbounded. This spirit ap- 
parently is not confined to New 
York, but is countrywide. In each 
|city On the trip orders were také@n 
'for a Sizable bank of De Soto sixes 
|and eights. This is practical realiza- 
| tion of enthusiasm.” 

The cities included in Mr. Peed’s 
| itinerary are: New York, Atlanta, 
Cincinnati, St. Louis, Buffalo. Bos- 
|ton, Cleveland, Detroit, Omaha, 
| Kansas City, Dallas, Chicago, Los 
Angeles, San Francisco, Portland 
and Minneapolis. 


NOVEL LIBBEY-OWENS 
GLASS-SMASHING TEST 
HOLDS SHOW INTEREST 


=;| Ch .o, Jan. 23.—One of the 
| interesting exhibits planned for the 
thirty-first annual automobile 
show at the Coliseum is what might 
ba called a glass-smashing contest, 
staged by the Libbey-Owens-Ford 
|Glass Company of Toledo, O. This 
;company manufactures the new 
==/ remarkable Strides in the automo- 
=| tive industry, and the object of the 
demonstration at the Coliseum is to 
Show how safety glass actually pro- 
tects motor vehicle users when an 
=/accident happens 
The demonstration is given by 
= |means of a machine, which drops a 
two-pound steel ball on a plate of 
|safety glass from a distance of four 
|feet. Instead of flying into frag- 
;Ments and dangerous splinters, the 
| glass remains intact. the only evi- 
==j|dence of the blow it has received 
=|being a pattern of small cracks 
=|like a spider web. 

| People realize only vaguely the 
|danger from splinters of glass, 
which are frequently produced when 
ordinary glass is subjected to a 
heavy blow. Some of these splint- 
ers are almost like razor-keen 
sword blades and the damage they 
can do is appalling. Marconi, the 
electrical wizard lost the sight of 
one eye in an automobile accident 
many years ago, a splinter of glass 
entering the eye and completely 
| destroying the sight. 

The Libbey-Owens-Ford Glass of- 
ficials say that seventeen out of 
| thirty-five manufacturers exhibiting 
at the Coliseum are using safety 
glass of some type. 


| TENNESSEE REGISTRATION 
FEES INCREASE IN 1930 


Nashville, Tenn., Jan. 23 (UTPS). 
— Comparative figures on motor 
vehicle registration fees ang gaso- 
line tax, prepared by the Tennessee 
Department of Finance and Taxa- 
| tion, show an increase in both items 
== |in 1930 over 1929. 
= = = | Motor vehicle registration tax 
= Sruld A NAUVHNNIIANNUGUGULSIOAIOUONNUNHHIUUDHNVN)I/ 00BS044) 000000000000 O000RUV0HHOOGUODODBOOEEOVOEAAROOODSSHON4NUNGGEOOONV00009001 AUAQUUORSEQUOOOOONORSNAOOUOOOOONSIOOUIOOOOODOSTUQAIOOONONSSU0OOOEOGA4SOOOOOORGASOLSHGODOOOOOOGOONSAQSOUOOOONSO4S00OODONOONNSH4NOUODSPONUNGQ0000000OENNEOOOODOENSOSDENSHOSEORONUSLUUOUODOOOONSNOSAINNNNHNLNUNUUOOO FTE = = | fees: 1929, $4,288,419.71; 1930, $4,762,- 
ESAHV4NNNIUNNN4R4N40004 0400000 040000DOUNLONOU0O00DU44400000DOOUNVOOOOOOU4HNOOPOHOOONODONGOOOROOO44440000444000444490000)04008904098 OUUYVOVEROOUOOQOOOROOUUONORROAUOHOQOOOOUGOOUOO00O0444000000004000004H0000000400000041000EUGHHSQOOOU009000000409000000000000040400000000000000000000000009000U0S0E0UGNOULLEOOOOHROOOOUQUGSS OT : oo en (og 
: 1930, $10,638,087.48; increase, $1,714,- 


i fg, 532.09. 
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Those who are going to have a successful year will 
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1. Establish rock bottom prices. 
2. Increase sales effort to more prospects. 
These two things are bound to increase business volume. 


Dropping prices alone won't do, because buyers are not 


KN 
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going to beat their way to your door—new dealers are not 
going to beg for your franchise. Keeping the price up and 
increasing sales effort won't do. You have got to establish 
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lowest prices and also increase your selling effort to more 
prospects. You must start now if you expect 1931 to show 
anything like normal business. Your profits in 1931 will 
come from volume sales, not from a high unit profit. Look 
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for a low unit profit on increased volume if you are going 
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to increase your profits at all. 
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An easy, quick and sure way to reach the automotive 
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trade at low cost is to use an advertising schedule in 


MI 


Automotive Daily News. 
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Reach the industry with your sales message as we reach 


AM 


the industry with the news-——and your sales message is 
always visible in Automotive Daily News. 
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utomotive Baily News 


H. A. TARANTOUS, Bus. Mgr. GRAYBAR BUILDING, NEW YORK CITY 


WESTERN OFFICE DETROIT OFFICE EASTERN OFFICE 
Willard R. Cotton, Mgr. Geo. M. Slocum, Mgr. J. Edward Schipper, Mer 
333 No. Michigan Ave Fisher Building Graybar Building 
Chicago, U1. Detroit, Mich. New York City 
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AUTOMOTIVE DAILY NEWS. SATURDAY, JANUARY 24, 1931 


Today Norman de Vaux and Col. Elbert J. Hall 


invite you to pass judgment — at the 


FIRST PUBLIC SHOWING 


OF AN EXCEPTIONAL MOTOR CAR...1The new 


De Vaux 675 


70 10 80 MILES AN HOUR 


Powered by the new six-cylinder Hall Motor, it travels faster than 
any other low-priced car. It has bullet-like getaway, wonderful hill 
climbing ability and exceptional power. It is longer, lower, smarter 
than you imagined any automobile of low cost could be. 


The De Vaux franchise offers greater profit. Personal contact with the 
factory executives is invited. No forced schedules. Merchandising aid 
is localized and personalized in a new and effective way. Strong and 
consistent national and local advertising will support the product. 


During the National Automobile Show in Chicago, Norman de Vaux 
and Col. Elbert J. Hall invite you to discuss franchise details with 
them at the De Vaux-Hall headquarters in the Auditorium Hotel. 


Many distributors and dealers already have signed De Vaux contracts. 
Even if you are not interested in a new franchise at this time, good busi- 
ness judgment dictates that you should investigate this motor car. 


Inspect it at the 
CONFIDENTIAL INQUIRY... . « Auditorium Hotel ~ (hicago 


For those who will not visit Chicago 


during the Automobile Show. January 24 _ 31 


General Sales Manager, Prices Start at 


DE VAUX-HALL MOTORS CORPORATION, 
Grand Rapids, Michigan 
Sir: Kindly forward me complete information om the De Vaux Franchise, + 4 4 5 
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a ema F. O. B. Grand Rapids 


New Handling 
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Who’s Who, Why and W 





SATURDAY, 


JANUARY 24, 1931 





here at Chicago Show 


Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives at the Chicago Automobile Show 


—Their Hotel Headquarters and Their Permanent Addresses 


- EXHIBITORS AND THEIR REPRESENTATIVES 


ee —————————__—_ 


Passenger Cars 


AMERICAN MATHIS, INC., 
(Care of Durant Motor Company of 
Michigan), 
Lansing, Mich. 


Space—N. H. 3 
PALMER HOUSE 


B. E. C. Mathis, president. 
H. W. Alger, treasurer, Durant Motor Co 
T. S. Johnston, assistant to president, 
Durant Motor Company. 
G. Watson, district representative. 
W. 8. Cook, district representative 
R. M. McCormick, district representative. 
. * . 


AUBURN AUTOMOBILE COMPANY, 
Auburn, 


Space Col. 10 and 31. 

STEVENS HOTEL 
L. Cord, president. 
Faulkner, vice-president 
McDarby, director of sales 
Brinck, sales manager 
Hersh, advertising manager. 
Wiley, export manager 
Dunn, director of purchases 
Snow, engineer. 
Kublin, engineer. 
Penry, superintendent. 
. Morris, district sales manager. 
Cramer, district sales manager. 
J. Grant, Jr., district sales manager. 

*_ °* *@ 


BUICK COMPANY ..Flint, Mich. 
Space Col. 18. 
BLACKSTONE HOTEL 


Se OO a Pt 
“zOmoraorrms 


EB. T. Strong, president and general man- | 


ger. 
Cc. W. Churchill. sales manager 
E. J. Paog, assistant sales maneger. 
Herman L. Wreckler, works manager. 
FPF. A. Bower, chief engineer. 
Kingston Forbes, assistant chief engineer. 
Cc. P. Armitage, assistant advertising mer 
L. E. Davidson, publicity manager. 

* 


CADILLAC MOTOR CAR COMPANY. 
2860 Clark Ave., Detroit, Mich. 


Space Col. 17. 
BLACKSTONE HOTEL 


P. Fisher, president. 

Cc. Chick, general sales manager. 

E. Ahrens, asst. general sales manager 
FP. Campbell, advertising manager 

J. Cupper, sales promotion manager. 
B. Wardle, comptroller. 

. Dreystadt, general service manager. 

W. Dunivan, distribution manager. 

FP. Boos, Fleetwood specification mgr 

. G. Tiffany, manager Chicago branch 
P, Sanders, manager Philadelphia breh. 
J. 8. Schulte, manager Detroit branch. 

B. E. Adams, manager Cleveland branch. 
E. B. White, manager Milwaukee branch. 
A. U. Widman, works manager. 
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D. F. Hulgrave, manager purchasing dept. | 
~ * . 


CHEVROLET MOTOR COMPANY 
General Motors Building, Detroit, Mich. 


Space Col. 23. 
PALMER HOUSE 


. 8 Knudsen, president. 

J. Klingler, vice-pres. and gen. mgr 
FP. Barth, vice-pres. and gen. auditor 
E. Coyle, vice-pres. and gen. auditor. 
E. Ralston, asst. general sales mer. 
EB. Holler, asst. general sales mer. 

D. Douglas, gen parts and service mgr. 
K. White, advertising manager. 
. Corbett, truck manager. 
. G. Lewellen, sales promotion manager. 
. EB. Johnson, manager dealer accounting 
©. Williams, Jr., general superintend- 
ent of assembly plants. 

P. O'Keefe, general purchasing agent 
C. R. Scharff, traffic director 
J Mz. Crawford, chief engineer 
L. V. Cram, asst chief engineer. 

* * 7 
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CHRYSLER CORPORATION. 
341 Massachusetts Ave.. Detroit, 
Space Col. 19 and N. H. 4 
CONGRESS HOTFL 
Walter P. Chrysler, pres. & chr 
K. T. Keller, vice-president & gen’! mer 
B. B. Hutchinson, vice-pres. and treasurer 

W. Ledyard Mitchell, vice-president 

Byron C. Poy, vice-president 


Fred M. Zeder. vice-pres. in charge of eng. | 


J. E. Pields, vice-pres. in charge of sales 
A. P. Hascall, genera! purchasing agent 
J. W. Bcoville, statistician. 
O. R. Bkelton, executive engineer 
Carl M. Breer, executive engineer. 
H. T. Woolson, chief engineer. 
J. L. Kenyon, director of service 
Cliff Knoble, director of advertising. 
H. A. Kauffman, staff of J. E. Fields. 
H. G. Moock, dir. of central used car dept 
J. T. Mack, dir. of nat’! business sales. 
N. I. Farley, mer. of service promotion. 
H. McDonald, service department. 

ay MacNamara, service engineer 
T. E. Wisner, central advertising dept. 
F. C. Bestor, dir. of dealer operations. 

* ¢ ¢ 


CTIRYSLER SALES CORPORATION, 
32200 E. Jefferson Ave., Detroit, Mich. 
CONGRESS HOTEL 
W. Prazer, genera! sales mgr. 
. B. Wilson, director of sales. 
W. Munroe, director of sales. 
M. Rowland, director of advertising 
. R. Cooper, director of distribution. 
W. A. Hilman, service manager. 
J. B. Covell, division sales manager 
B. C. Helm, Imperial sales division. 
I. F. Schaeffer, chief analyst. 
B. E. Greene, sales promotion dept. 
H. M. Hamilton, advertising dept. 
Cc. C. Lockwood, qbdvertising dept. 


CORD (See Auburn) 
. a . 
DE SOTO MOTOR CORPORATION, 


12300 Oakland Ave., Detroit, Mich. | 


Space Col. 9. 
CONGRESS HOTEL 
L. Peed, general sales manager 
J Palmer, asst. general sales manager. 
K. H. Bronson, director of advertising. 
Milton Pulford, director cf service 
8. E. Kipp, chief analyst. 
R. O. Allen, advertising department. 
A. Lass, service department. 
* * @ 


DODGE BROTHERS CORPORATION, 
7900 Jos. Campau Ave., Detroit, Mich. 
Space 21—Passenger Cars, Main Floor. 
Trucks—Floor Sections. 

Space 33—Taxicabs, Main Floor. 
Congress Hotel, Louis XVI. Room. 
CONGRESS HOTEL 


A. ©. Downey, vice-pres., asst. 
John R. Lee, vice-president. 
W. J. O'Neil, vice-pres. in charge of mfg. 


G. 
J. 


gen. mer. 


Ind. | 


Mich. 


of board. | 


|} A. Van Derzee, general sales manager. 
W. M. Purves, passenger car sales mgr, 
H. J. New, director of distribution, 
A. H. Ferrandou, dir. motor coach sales. 
George M. McGuirk, taxicab representative. 
|F. N. Sim, director of advertising. 
| Rex Glasson, director of sales development. 
D. T. Stanton, director of service. 
W. R. Bamford, asst. director of service. 
|W. S. Graves, truck sales manager. 
J. F. Erb, chief analyst. 
A. W. Fisher, Chicago regional manager. 
R. G. Eberly, service department. 
Ben B. Settle, service department. 

*_ * @ 


DUESENBERG, INC., 
1511 North Washington St., 
Space N. H. 6. 

STEVENS HOTEL 
vice-president 
Duesenberg, vice-president. 
Watson, factory manager. 
Hall, export minager. 

* *¢ e 


Indianapolis. 


Ames, 


| DURANT MOTOR COMPANY, 
Lansing, Mich. 


Space Col. 28. 

PALMER HOUSE 
S. Johnston, asst. to Mr. Durant. 
W. Alger, general manager. 
H. Krieger, plant manager. 
Reese, purchasing agent. 
K. Steigerwalt, director of service 
eorge Walton, sales representative. 
J. Shaffer, sales representative. 
H. Loiland, sales representative. 
Bisch, sales representative. 
S. Cook, sales representative. 
W. Lederer, sales representative. 
E. I. Le Juste, sales representative. 
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FRANKLIN AUTOMOBILE COMPANY 
Syracuse, N. Y. 


Riri 


ZmROQ>S 


Space Col. 26. 
| BLACKSTONE HOTEL 
Ralph Murphy, general manager. 
J. E. Williams, vice-pres. in charge of sales. 
E. C. Seaton, supervisor of sales. East. Div. 
. H. Goodheart, advertising manager. 
F. J. Leyerle, service manager. 
L. R. Hodge, asst. service manager. 
E. 8. Marks, chief engineer. 
G. A. Cuddy, mar. dealers’ business admin. 
Cc. J. Merklein, asst. sales manager. 
M. E. Lower. 
raries Parks, supervisor sales, West. Div. 
. K. Ledyard, mgr. custom body sales. 
. W. Seeley, asst. advertising manager. 
. C. Haven, body engineer. 
. H. Dietrich, body designer. 
J. E. Babcock. 
| Otto Miller, production manager. 
| Paul Pomeroy. 


Name of Hotel Address 


Atlantic 
Auditorium 
Bismarck 
Blackstone 

Board of Trade... 
Brevoort .. 
Coneress 

Drake 

Fort Dearborn 
Grace .. 

Great Northern .. 
Grant 

Harrison 

La Salle 

Lorraine 

Majestic 

Palmer House 
Piamters ...... ae 
Sherman ..... on 
Washington 
Stevens 
Morrison 


. 430 South Mic 


. 636 South Mic 
..321 South La 


..Lake Shere D 
125 West Van 


..29 Quincey St 


Marshali Allen 
| A. B. Seigfried. 
Taylor Parks. 


| ESSEX (See Hudson) 
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GARDNER MOTOR COMPANY, INC., 

Main and Rutger Sts., St. Louis, 

Space—j, Main Floor, North Hall. 
HOTEL BLACKSTONE 


E. Gardner, jr., president. 
W. Gardner, vice-president. 
|T. R. Reyburn, secretary. 
F. H. Rengers, general sales manager. 
T. F. Fowler, export menager 
|} George D. Sprinks, parts & service mgr. 
G. L. Ker, traffic manager. 
Roy E. Gillum, field man. 
* £1 Oo 6 
MOTORS CORP., 
Detroit, Mich. 


Mo. 
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GRAHAM- PAIGE 


Space Col. 13. 
PALMER HOUSE 


Graham, president. 

Robert C. Graham, vice-president. 

Ray A. Graham, secretary-treasurer. 

W. H. Neely, assistant to the president. 

FP. R. Valpey, general sales manager. 

C. W. Metheson, sales extension manager. 

R. Carl Hicks, assistant treasurer. 

Louis Thoms, chief engineer. 

E. R. Harrell, production manager. 

G. W. Cushing, mgr., adv. & sales promot. 

H. G, Payton, manager, distribution. 

F. F. Kishline, assistant chief engineer. 

W. R. Glennie, sale mgr., Graham-Paige 
International Corporation. 

| Mile D. Heron, mgr., commercial cer. div. 

W. E. Kessinger, manager, service div. 

|} Keith Scott, manager, systems division. 

|Waldo Lampe, manager statistical dept. 

| Hubert A. McNally, ex sec. Graham-Paige 

| legion. 

| W. R. Heilman, western sales manager. 

R. W. Baskett, southern sales manager. 
H, T. Parrett, central sales manager. 

W. C. Fage, eastern sales manager. 
Arthur Krueger, Canadian sales manager. 
G. O. Williams, adv. and sales promotion. 
8S. E. Jamieson, service technical. 

W. V. DeGalan, service, merchandising. 
George Downey, information, 


Joseph B 





...324 South Clark St 


..175 West Randolph St... 


..120 West Madison St 
.,Michigan Avenue at Coneress..... HARrison 


75 West Jackson Boulevard 
.,.237 South Dearborn St 
..Madison and Dearborn Streets....RANdolph 

.Harrison and Wabash 
..La Salle and Madison 
..417 South Wabash Ave. 


.Madison and Clark... 
.15 East Monroe St.... 
.17 North Clark St. 

..106 West Randolph St 
..Michigan Ave., 7th and 8th Sts.... WABash 
...167 West Washington St 


HUDSON MOTOR CAR COMPANY, 
12601 E. Jefferson Ave., 
Space Col, 22 and N. H. 8. 

BLACKSTONE HOTEL 


C. G. Abbott, merchandising director. 
Courtney Johnson, general sales manager. 
W. R. Tracy, sales manager. 
J. S. Draper, assistant sales manager. 
W. A. James, assistant sales manager. 
G. H. Pratt, assistant sales manager. 
M. T. Powers, assistant sales manager. 
F. R. Fowles, general service manager. 
J. E. assy service manager. 

Irving Segwalt, car distribution manager. 
B. D. Agnew, regional manager 

. G. Beeching, regional manager. 

. M. Braun, regional manager. 

. D. Boden, regional manager 

. G. Daley, regional manager 

. D. Simpson, regional manager 

. C. Hammons, regional manager. 
M. C. Suttle, regional manager. 
Cc. L. Voss, regional manager. 
K. W. Vance, advertising representative 

* * . 


HUPP MOTOR CAR CORPORATION 
3641 E. Milwaukee Ave., 

| 

' 


Detroit, 
Space Col. 25. 
HOTEL STEVENS 
Dubois Young, president and gen. mer. 
C. D. Hastins, chairman of the board. 
R. S. Cole, vice-president charge sales. 
W. 8. Graham, vice-pres. charge mfg. 
Frederick Dickinson, director advertising. 

L. M. Kauffelt, asst. sales manager. 

Cc. E. Salisbury, director of sales. ; 
G. A. Gastineau, mer. technical division. 
George Lipe, sales department. 

FP. W. Munro, asst. advertising manager. 
Prank Barnes, factory manager. 

Ellet, purchasing agent. 

E. Watts, chief engineer. 

S. MacPherson, asst. chief engineer. 
J. Nerkin, body engineer 

Nickerson, manager Cleveland plant. 
M. Cregor, district sales manager. 
E. Clarke, district sales manager 

S. Danaher, district sales manager. 
I. Phillips. district sales manager. 

J. Mich, district sales manager. 

R. Roberts, district sales manager. 
W. Connor, district sales manager 
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LA SALLE (See Cadillac) 
. . . 


MARMON MOTOR CAR COMPANY. 
Kentucky Ave. & Morris St., Indianapolis 
Space 30. 
PALMER HOUSE 
| G. M. Williams, president 
Howard Marmon, vice-president 
A. R. Heiskell, vice-president. 
Cc. J. Sherer, vice-president. 


List of Chicago Hotels 


Telephone No. 


seeeeeee.- WABash 2646 
higan Ave...........HARrison 5000 
cccsecceesCENtgal 0123 
«eeeeee--HARrison 4300 
..HARrison 53964 
FRAnklin 2363 
3800 
2200 
57 

3940 
7900 
$241 
9121 
0700 
4664 
3200 
9600 
7500 
4800 
2100 
4400 
TRAnklin 5400 


higan Ave.. 
Salle St 


rive at Michigan....SUPerior 
Buren St 


HARrison 


HARrison 
.....FRAnklin 
errr 
... HARrison 
.-.- FRAnklin 
..- RANdolph 
.. RANdolph 
FRAnklin 


{| J. M. Peterson, assistant treasurer. 
P. H. Noland, assistant general manager. 
E. C. Badger, vice-president. 

Geo. C. Tenney, general sales director. 

John Tainsh, assistant sales director. 

Sam V. Harding, sales manager. 

A. J. Rogers, assistant vice-president. 

Frank Hamble, export manager. 

Lee Cain, service manager. 

Nicholas Moore, advertising manager. 

C. A. J. Hadley, accessory division. 

O. A. Hoffman, special representative 

Geo. L. Moskovics, special representative. 

J. W. DeBow, district representative. 

R. O. Gresham, district representative. 
*._ * * 


THE NASH MOTORS COMPANY, 
Kenosha, Wis. 

Space 20. 

W. Nash, president. 

T. Wilson, vice-president. 

H. McCarty, vice-pres. and gen. mgr. 

C. H. Bliss, sales manager. 

H. M. Salisbury, export sales manager. 

F. B. Babcock, advertising manager. 

Cc. P. Turner, assistant sales manager. 

* * * 

OAKLAND MOTOR CAR COMPANY, 

Oakland Avenue, Pontiac, Mich. 


Space Col. 15. 
PALMER HOUSE 


I. J. Reuter, president & general manager 
W. A. Biees, vice-pres. in charge of sales. 
M. E. Zetterholm, assistant sales manager 
in charge of operations. 

U. Bathrick, eastern sales manager. 
M. Stephens, western sales manager. 
E. Summers, research engineer. 

H. Anibal, vice-pres. in charge of eng. 
Cc. O. Miller, director of purchasing. 

C. B. Stiffler, assistant to the president. 
Herman Schwartze, electrical engineer. 

F, M. Holden, assistant chief engineer. 
J. S. O'Rourke, paf@S and service manager. 
R. A. Armstrong, service manager. 

W. R. Milner, body engineer. 

Gordon Lefebvre, v-pres. in charge of mfg. 
W. R. Huber, sales promotion manager. 
P. W. Combs, advertising manager. 

A. C. 8S. Olsen, business manage. dept mgr. 
H. H. Goodrich, special representative. 
D. E. Williams, controller, 


Cc. 
J. 
E. 


D. 
H. 
Cc, 
A 





Detroit, Mich, | 


Mich. | 
| Alvan 
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OLDS MOTOR WORKS, Lansing, Mich. 
Space 16. 
| STEVENS HOTEL 
S. Eddins, vice-pres. and gen. mer. 
T. Collins, general sales manager. 
L McCuen, chief engineer 
H. Bernard, factory manager. 
T. Whalen, asst. general sales mgr. 
M. W. Shaw, advertising manager 
Cc. R. Todd, service manager. 
P. C. De Barry, sales promotion manager. 
George Stableford, dealer accounting mgr. 
H. A. Johnson, assistant chief engineer. 
| E. H. Smith, assistant chief engineer. 
John Oswald, body engineer. 
. A. Stewart, production manager. 
. A. Meyer, comptroller. 
J. McMullen, sales promotion. 
Peters, sales promotion. 
. J. Shassberger, analyzation manager. 
M. Fulton, general sales department, 
A. Travellyan, Chicago branch mgr. 
-_ * @ 
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ACKARD MOTOR CAR COMPANY 
Detroit, Mich. 
Space Col. 24 
HOTEL 





" BLACKSTONE 


Mecauley, pres. and gen. manager. 
W. Peters, vice-pres. of distribution. 
R. E. Chamberlain, general sales mgr. 
| J. W. Loranger, supervisor wholesale sales. 
J. A. Gilray, supervisor de luxe car sales. 
P. B. Wishart, supervisor of districts. 
W. H. Duval, supervisor of central district. 
F. H. McKinney, advertising manager. 
H. F. Olmstead, director of publicity. 
J. F. Page, generel service manager. 
7 * 
PEERLESS MOTOR CAR CORP., 
East 93d St. and Quiney, Cleve'and, O. 
Space, North Hall 5. 


STEVENS HOTEL 


J. A. Bohannon, president and gen. mer. 
R. 8. Geddes, vice-president and treasurer. 
Wm. T. Young, Jr., general sales director. 
J. T. Nicholson, service manager. 
Don H. Gearheart, publicity manager. 
S. T. Creighton, assistant to president. 

*_ 2° © 


THE PIF RCE-ARROW MOTOR CAR CO., 
1695 Elmwood Ave., Buffale, N. ¥. 
(Division eof Studebaker) 


Space Col. 11. 
STEVENS HOTEL 


. J. Chanter, ist vice-pres. and gen. mer. 
E. Willis, vice-pres. in charge of sales. 
H. Warner, vice-pres. in charge of mfg. 
J. Willoughby, general sales manager. 
M. Wise, chief engineer 

M. Russell, assistant gen. sales mgr. 
L. Schubert, body engineer 

M. Baldwin, asst. general sales mgr. 
J. O'Rourke, asst. to Ist vice-president. 
E. Fellows, advertising manager. 
Thorne, exper. engineer. 

Jones, chassis engineer, 

F. Maurer, works manager. 

F. Himmele, assistant works manager. 
R. Nicodemus, general service manager. 
} Leinbach, body superintendent. 

| T. DeVries, asst. to mnfg. vice-president. 
| R. B. Miller, manager of purchases. 

A. J. Roehrig, supervisor of materials. 


PLYMOUTH MOTOR CORPORATION, 
10060 Mt. Elliett, Detroit, Mich. 
Space N. H. 4 and Col. 19. 
Congress Hotel—Ballroom, Lobby, Louis 
XVI. Room. 
CONGRESS HOTEL 
L. Rockelman, president and gen. mgr. 
. S. Sauerbrey, vice-pres. in charge mfg. 
W. Hutchins, asst. gen. sales manager. 
G. Pound, director of distribution. 
E. Heath, director of service. 


PONTIAC (See Oakland) 
See 


a> 


SONMORSHS UP ROW 


REO MOTOR CAR COMPANY, 
_ 1831 S. Washington, Lansing, Mich. 
Space 29. 
BLACKSTONE HOTEL 


Robert Wilson, vice-pres., gen’) 
Bates, secy. and treas. 

Poxson, genera) sales manager. 
Mitchell, mgr. domestic sales. 
Nafe, advt. and sales pro. manager. 
. Roland, mgr. truck sales. 
Mitchell, ass't mer. truck 
; Watson, div. sales mgr. 
D. C. Streeter, service manager. 
Mrs. Jessie M. Holt, ass’t adv. 
L. DeLiguori, regional manager. 
L. C. Moore, mgr. custom dept. 

* 6¢ @ 
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STUDEBAKER CORPORATION OF 
AMERICA -South Bend, Ind. 
Space—Col. 14 and S. H. 34 
STUDEBAKER BRANCH 
(26th and Michigan Avenue) 
J. M. Cleary, vice-president. 
Charles Wondries, vice-president, S. P. A. 
Corporation 
S. Vance, vice-president. 
G. Hoffman, vice-president. 
D. Keller, manager of branches. 
C. Winters, assistant to manager of 
branches. 
ttis Lucas, special sales representative. 
O. Wilson, genera! service manager. 
C. Mendler, manager service parts. 
S. Vorn, assistant advertising manager. 
G. Roos, chief engineer. 
H. Castner, sales manager, Studebaker 
division, S. P. A. Corporation, 
L. Engels, sales promotion manager, 
commercial car department. 
L. Hoyt, manager, car order depart- 
ment. 
C. Nethercutt, 
Sales. 
R. Davis, manager, export commercial 
car department. 
C. Ussher, credit manager. 
A. King, insurance manager. 
R. Hughes, body engineer. 
Pretz, production manager. 
R. Kavanagh, general superintendent, 
body division. 
F. Banks, retail 
ment. 
W. Hines, superintendent chassis div. 
M. Sherman, traffic manager. 
O. Peterson, purchasing agent. 
r. James H. Greene, manager co-opera- 
tive department. 
K. B. Elliott, assistant to president. 
J. W. Merrin, manager, South Bend branch 
. * * 


STUTZ MOTOR CAR CO. OF AMERICA, 
INC., 1002 N. Capitol Ave., Indianapolis. 
Space 1 and 2. 
BLACKSTONE HOTEL 
E. 8. Gorrell, president. 
Bert Dingley, vice-president. 
M. E. Hamilton, treasurer. 
©. A. Campbell, sales development mgr. 


manager, export car 


"ON & MONMOO <Onm 


ROsO0 


management depart- 


DUOs w 


aistrict manager. 
manager, 


M. Bieling, 
W. H. Klett, district 
W. J. Boone, Chicago branch 
J. B, Burns, Chicago branch 
* * * 


WILLYS-KNIGHT (See Willys-Overland) 
. 68 Jt 


WILLYS OVERLAND, INC.. 
Space 27, Main Floor. 


PALMER HOUSE 


L A. Miller. president. 
George M. Graham, vice-president 
N. A. Beardsley, general sales 
Eastern division. 
. ©. Grariley, general 
Western division. 
F. L. Wiethoff, asst. general sales mgr 
W. Ward Mohun, manager industrial sales. 


Walter 


manager. 
sales mer. 


Tolede, O. 


manager 


sales manager 


Trucks and Taxicabs 


CHECKER CAB MANUFACTURING CORP., 
North Pitcher St., Kalamazoo, Mich. 
Space 37, Main Floor. 


CONGRESS HOTEL 


Morris Markin, president. 
R. E. Oakland, vice-president and treas. 


STEVENS HOTEL 


Space 35. 

Miller, vice-president and sales mgr. 
Tuttle, vice-pres. and factory mgr. 
Neal, district sales manager. 

H. Kuenzel, chassis engineer. 
Dacey, body engineer. 

McMillen, director of purchases 
Sta.sen, purchasing agent. 

McLain, supt. chassis division. 
. Allen, supt. body division. 

. 7 . 


DODGE TAXI COMPANY, 
(See Dodge Bros. 

Space 33, Main Floor. 
George M. McGuirk, taxicab representative, 


Ind. 


ZmS>2Oer 
paramo 


= 
ms 


Cerperation.) 


S-P-A CORPORATION, Seuth Bend, 
HOTEL STEVENS 
F. Jones, truck engineer. 
* ¢e 


STEWART MOTOR CORPORATION, 
Buffale, N. ¥. 
Space—S. H. 36 A and B 
STEVENS HOTEL 
. R. Lippard, president and genera) man- 
ager. 
. L. Suttner, assistant sales manager. 
. G. Hatch, advertising manager. 
. A. Riedinger. 
. W. Wilson 
Se 


STUDPFBAKER-PIERCE-ARROW TRUCK 
CORPORATION South Bend, Ind, 
Space—S. H. 35 
STUDEBAKER BRANCH 
(26th and Michigan Avenue) 
(For representetives see Studebaker 
senger cars.) 


pat- 


WILLYS-OVERLAND, INC. 
Space 32. 
(See also Willys-Overland, 
ger cars). 


Inc., passen- 


Parts, Accessories and 
Shop Equipment 


A. C. SPARK PLUG COMPANY, 
Harriet Street, Flint, Mich, 
Space 41. 
BLACKSTONE HOTEL 


H. H. Curtice, president and gen. manager. 
W. S. Isherwood, sales manager. 
Jack Gray, manager equipment sales. 
E. McGinnis, advertising manager. 
M. W. Gotthelf, sales manager. 
Joseph Zubaty, chief engineer 
. ¢ © 


ALEMITE CORPORATION, 
2650 N. Crawford Ave., Chicage 
Space 5 
2650 N. CRAWFORD AVE, 


J. E. Otis, Jr., vice-president 
F. A. Hiter, general sales manager 
C. H. Dalrymple, reiail sales. 
Fred J. Lane, wholesale sales 
A. W. Reader, wholesale sales 
A. F. Engel, wholesale sales. 
E. W. Davis, engineer. 
*“* 
ALUMINUM COMPANY OF AMERICA. 
2400 Oliver Bidg., Pittsburgh, Pa, 
Space 10. 
STEVENS HOTEL 


Harry L. Smith, Jr., manager permanen 
mold casting and forging sales. 
Frank Jardine, chief engr. foundry div. 
J. J. Cooper, sales engineer. 
N. C. Barnes, sales engineer. 
Prank C. Barrows, Jr., district sales mgr. 
C. M. Whelan, local sales manager. 
G. A. Bibens, local sales manager. 
* * © 


AMERICAN CHAIN COMPANY, INC., 

929 Connecticut Ave., Bridgeport, Conm, 

Space Col. 9. 

400 WEST MADISON ST., CHICAGO 
W. T. Morris, vice-president and gen. mgr. 
W. FP. Wheeler, treas. and asst. gen. mgr. 
W. M. Wheeler, secretary. 

A. D. Williams. 

O. R. McDonald, sales promotion mgr. 
A. P. Van Schaick, gen. manager of sales. 
W. D. Kirkpatrick, Gistrict manager. 


AUTOMOTIVE MAINTENA {CE 
MACHINERY COMPANY, 
816 West Washington Bivd., Chicago 
Space 77 
CONGRESS HOTEL 
F. G. Wacker, president. 
Victor Allen, vice-president 
STEVENS HOTEL 
Art Neubauer. 
J. F. McAndrew. 
* ¢ « 


BENDIX AVIATION CORPORATION, 
230 Park Ave., New York city. 
Space Col. 97 to 99 and 44 to 48. 
BLACKSTONE HOTEL 
Vincent Bendix, president. 
W. L. McGrrth, vice-president 
W. L. O'Neill, vice-president. 
Charles Marcus, vice-president. 
Walter J. Buettner, treasurer. 
Henry A. Gossner, secretary. 
Herbert L. Sharl~ ty ol"getor of publicity. 


BENDIX BRAKE COMPANY, 
401 Bendix Drive, South Bend, Ind. 
Space Col. 97 to 99 and 44 te 48, 
BLACKSTONE HOTEL 
Vincent Bendix, president. 


(Continued on Page 12) 





AU 





TOMOTIVE DAILY NEWS, SATURDAY, JANUARY 24, 1931 





Breen } 
hedge ttt) 


so 


THE SHOW 


~ 


wo Fine Cart 


WITH NEW BEAUTY > 


The Convertible Coupe 


Oekland cars available also in 4-door Sedan, 2-door Sedan 
and Coupe body types. 


OAKLAND 
‘081 


DELIVERED 


for the 2-Door Sedan, equipped and 
delivered. Coupe, $981; 4-Door Sedan, 
$1081; Sport Coupe, $1061; Custom 
Sedan, $1141; Convertible Coupe, 
$1081. Thesecars arefully equipped 
—even front and rear bumpers, extra tire, tube, and tire 
lock areincluded. Five wire wheels are standard equipment. 


NEW LOW PRICES 


When dealers visit the Automobile Show this week, 
they will be impressed by the beauty, smart appear- 
ance and high salability of the new Oakland Eight 
and the new Pontiac Six. They are two fine cars. 

Attractive styling is evident in their bodies by 
Fisher and in their pleasing front ensembles with “V” 
radiator and in-built chrome-plated screens. New com- 
fort is achieved by spaciousness, balanced design and 
complete rubber cushioning at more than forty points. 

Both these General Motors products are fine cars 
to drive. Oakland, with its smooth, 85-horsepower 
V-8 motor and Syncro-Mesh transmission. Pontiac, 
with lengthened wheelbase and big 60-horsepower 
motor. 

And both cars are offered at new low prices — with 
value further increased by such features as five wire 
wheels at no extra cost. 

Constructive Oakland-Pontiac dealer policies 


make these cars attractive to sell as well as to buy. 


MAKING NEW FRIENDS AND KEEPING THE OLD 


NEW PERFORMANCE 


The 4-Door Sedan 


Pontiac cars available alsoin Custom Sedan, Sport Coupe 
and Convertible Coupe body types. 


PO 
‘756 


DELIVERED 


NTIAC 


IN CHICAGO 


for the 2-Door Sedan, equipped and 
delivered. Coupe, $756; 4-Door Sedan, 
$826; Sport Coupe, $796; Custom 
Sedan, $866; Convertible Coupe, $826. 
These carsare fully equipped—even 


front and rear bumpers, extra tire, tube, and tire lock are 
included. Five wire wheels are standard equipment. 


OAKLAND MOTOR CAR COMPANY, PONTIAC, MICHIGAN 


Community Motors, Inc. —235 East 33rd St.—And dealers to serve you throughout the metropolitan and suburban areas 


At the Automobile Shows this week—General Motors Special Showing, Hotel Stevens and National Auto Show, Coliseum 
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Production -- Engineering --Factory | 
Borg & Beck Announces 


Rubber Developments Con- 
fronting the Automotive 
Engineer 


By R. K. LEE 

Department, 
Corporation 

The following, in part, concludes a 
paper presented before the annual 
meeting of the Society of Automo- 
tive Engineers, which is now in ses- 
sion in Detroit. The first install- 
ment appeared in yesterday's edition 
of the Automotive Daily News. 

In order to inform the rubber 
company of appearance require- 
ments, it is necessary that, when- 
ever a piece is exposed in the car 
assembly, special attention should 
be called to this. instead of making 
more or uniform appearance 
requirements for all rudber parts. 
In the rubber company trimming 
and buffing are the most expensive 
operations of ail, since most of this 
work is done by hand, at a high 
overhead rate. and the cost of these 
operations greatly exceeds the mold- 
ing costs. Except where the part is 
exposed, it desirable to make as 
little mention of appearance as pos- 
sible. 

Chemical Reactions and Rubber 

Gare should be taken in the plac- 
ing. of rubber parts that 
mot an excess of oil or gasoline 
present. It is possible for some of 
the rubber companies to furnish a 
rubber stock which is almost com- 
pletely oil-resistant, but this stock 
will stand only about 10 per cent. 
of the deflection and tensile test of 
a@ good grade of high-rubber-con- 
tent stock. Therefore it is not ad- 
visable to specify rubber parts. 
where any particularly high physical 
requirements are necessary, in the 
presence of oil. 


Enginecring Chrysler 


less 


1S 


there is! 


should be 
of change 
time sub- 


Oil-resistant qualities 
specified in percentage 
in for a given 
merged a standard grade of 


mineral oil or kerosene at a given 
temperature. It will be found that 
temperature is one of the important 
tactors in this specification. 
Another i coming under 


volume 
in 


item this 
heading is the effect of the sulphur 
contained in rubber upon the pol- 
ished metal surfaces of hardware, 
lamps, and so on. Where such con- 
tacts are made, it is necessary to 
specify a rubber with a very low 
sulphur content and, in some cases, 
containing no sulphur. This is now 
possible with the aid of new yul- 
canizing agents developed in the last 
two vears. A sulphide at the point 
of contact of rubber with steel, espe- 
cially under pressure, will cause a 
direct adhesion between the rubber 
and steel, and. where this is not 
desirable, we must specify a com- 
pound which will not support the 
forming of this sulphide. 

Where a bond is desirable, it is 
likewise necessary that the rubber 
company use extreme care in choos- 
ing the accelerators and other in- 
gredients in its compound which are 
best suited for the particular type 
of bond being used. An excess of 
sulphur in the form of bloom is 
sometimes very harmful in connec- 
tion with the bonding of rubber to 
steel 

In brass plating for bonding me- 
tals to rubber, extreme care should 
be taken in the Choice of the copper 
zinc content of the brass, and also 
the rate of plating, current density 


Chicago’s Greatest 
Hotel Value 


You who 


have traveled—or have 


50 nationally 
known concerns 
confirm it by 
their regular 
patronage! 


lived in fine hotels — know that 
price is not the only consideration 


in selecting a transient or a permanent hotel-home. 


Low price only too often means low standards; high 


price often means too much “high hat.” 


At Hotel Knickerbocker we offer you fair price— 
BIG Value—rates that should be attractive to wide- 
awake, progressive business men and women whose 


viewpoint 


and ambitions demand 


clean, modern, 


cheerful living environment — and whose common 


sense dictates economy. 
at $3. 


Standard $5 room values 


We're located near everything of importance in Chi- 


cago. 
water and Servidor. 
able money can buy. 


Every room has tub, shower, circulating ice 
The beds are the most comfort- 
Our foods are fresh and of 


highest quality — prepared by skilled chefs and 
served at moderate prices in our Coffee Shop and 


Dining room. 


For a day—a week—or a year, you'll enjoy living here! 


HOTEL KNICKERBOCKER 
. 


2 oJ 


A G 


Adjoining Palmolive Building—Opposite The Drake 
J. I. McDONELL, Manager 


O| 


(and acidity of the plating bath must 
be watched. 
Surface-blooming of the sulphur 
| in the rubber is sometimes criticized 
unduly, since we have not been able 
| to prove—and some of the largest 
rubber companies are in doubt about 
-the real harm of this sulphur 
bloom in unexposed rubber parts. 
Rubber Manufacturing Procedure 
Wrapped goods: radiator hose, cut 
washers, fan belts, and so forth, are 


of the less expensive types of goods, | 


in most cases. However, this does 
not mean that quality is lacking in 
any way, since this is due entirely 
in this case to the rubber compound 
used. 

One of the outstanding consid- 
, erations should be the choice of de- 
sign or tigure for the running-board 
or floor-board mat. Designs having 
large flat ribs and deep indenta- 
tions are very difficult to mold, 
owing to the trouble in getting the 
compounds to flow evenly into the 
recesses of the mold, If the large 
flat cesigns aredesirable, be sure to 
specify a grade of stock having a 
much higher tensile strength and 
elongation than the average run- 
ning-board stock, since these high 
grade stocks flow much more read- 
ilv than the cheaper ones. 

Where it is necessary to bond a 
mat to the runnin board, we have 
found it advisable to use five-ounce 
burlap in the back of the mat, first, 
since this permits the rubber com- 


pany to pull the green stock through | 


less chance of 
tearing, and, second, it adds body 
to the mat material, making 
possibility of blisters in the finishec 
running board less than with a 
plain rubber mat. We found that, 
when cementing the mat to the 
board, it was necessary to apply 
heat and pressure uniformly to the 
entire surface of the board for the 
maximum bond. 

Molded goods are. 
material is, of course, 
widely used forms of rubber and 
presents the most difficulty in 
inanufacturing. In some parts, such 
as the inserts for Silent-bloc, unless 
the volume and overflow of the 
stocks are correct, a complete 
change of physical characteristics 
results. The change in temperature 
due to a draft from an open win- 
dow ts sometimes sufficient to throw 
the outer pieces in the mold com- 
pletely off 

In complicated boots or dust cov- 
ers it is often necessary to make 
four or five piece molds with de- 
tachable cores, whereas, if a little 
care exercised in design, the 


the presses with 


This type of 
the most 


"ere 


(Continued on Page 13) 


the | 


Replacement Clutch 
For Chevrolet 


BORG & BECK new replacement clutch for Chevrolet six-cylinder 
ears and trucks 


The Borg & Beck Company, a di- 
vision of Borg-Warner Corporation, 


Chicago, lll., has announced a new) 


for 
and 


clutch 
cars 


replacement 
Chevrolet 


improved 

six-cylinder 

trucks. 
Among 


WATSON TO DISCUSS 
AUTOMOTIVE STEELS 
AT CONGRESS 


23.—Every- 


the features claimed for 


San Francisco, Jan. 


' 


the new clutch are: (1), a heavy 
alloy pressure plate; (2), an unusu- 
ally stiff clutch cover; (3), ample 
excess capacity, and (4), a patented 
cushion drive plate. 

Installation requires no extra parts 
nor machining. 
ranged to take one session each 

An advance announcement con- 


| cerning the paper to be given before 


| American 


| Motor 


the Society of Automotive Engineers 
by J. M. Watson, president of the 
Society for Steel Treat- 
chief metallurgist, Hupp 
Corporation, Detroit, 


and 
Car 


ing, 


| States: 


thing virtually is in a state of com- | 


pletion in the plans for the Western 
National Metal Congress and West- 
ern Metal and Machinery Exposi- 
tion, to be given in San Francisco's 
Exposition Auditorium, February 16 
to 20. varticularly featuring the 
programs of the Society of Auto- 
motive Engineers and the American 
Welding Society. 

Both of these societies bear the 
distinction of being the only two of 
thirteen similar participating organ- 
izations which will occupy two 
complete morning or afternoon ses- 
sions. The other societies have ar- 


Precision Gauge Develops 
New Center Finder 


as 


” 


\. : 


PRECISION GAUGE center finder for use on jig borers and millers 


The Precision Gage and _ Tool 
Company, Dayton, O., has an- 
nounced an improved model of the 
| Schwietermen center finder, 
for locating and relocating work on 
| jig borers and vertical and horizon- 
|tal milling machines. A 14-inch 
diameter dial gauge is now used with 
| this device, a feature of which is 
| saving time in centering work. 

In locating the center of a hole, 
the cone center is inserted in the 
chuck and the job is located within 
0.010 to 0.015 in. The cone center 
is then removed and the center 
| finder is placed in the chuck with 
the feeler fingers adjusted to the 
side of the hole. The machine is then 


| 


| finger stops moving, the job is cen- 


used | 


, located button 


run at boring speed, the operator | 
holding the test indicator with one | largest for holes from 1% te 3 in. 
hand and operating the machine’ in diameter. 


with the other. When the indicator | 


tral, with the spindle within 0.0002 
in. It is claimed that on some work 
this centering can be accomplished 
in thirty seconds or less. 

When boring holes by using the 
method, the button 
is indicated in the same manner as 
a hole. The job can then be drilled 
and reamed and then checked im- 
mediately with the center finder to 


see that the hole is within the re-| 


quired limits. If it is found that the 
drill or reamer ran a little, a boring 
cut can be taken before the job is 
off the machine. 


| 


“This paper gives a comprehen- 
sive discussion of the many steels 
used today in automobile construc- 


| tion. The author takes up each es- 
' sential part of the automobile, stat- 


ing the steels considered the proper 
types, and explaining the heat 
treatment used and the properties 
that these treatments give to the 


| finished part. 








Three of the quick-change feeler 
fingers are available; the smallest 
is for holes up to % in., and the 


| treating, 


“Diversity of opinion among met- 
allurgists and manufacturers,” says 
the author, “leads to the use of a 
large number of different steels. A 
total of sixty-nine steels have been 
standardized by the Iron and Steel 
Institute, and include carbon and 
different alloy combinations. 

At the exposition, virtually every 
operation connected with the auto- 
motive or welding industries, will be 
shown, as well as displays of heat 
finished industrial ma- 
chinery, the newest alloys, tools of 
every cescription, ranging from 
wrenches to the 10,000-pound trip 
hammer, lathes and forging appa- 
ratus. 

Both the exposition and congress 
will be opened free, according to 
announcement, to every seriously 
interested person, with 5,000 ex- 
pected at the former, and 60,000 at 
the latter. 


D’ARCAMBAL ADDRESSES 
A. S. S. T. ELMIRA MEETING 


Elmira, N. Y., Jan. 23. A. H, 
d'Arcambal, of the Pratt & Whit- 
ney Company, Hartford, Conn., was 
the chief speaker at the monthly 


meeting of the Southern Tier Chap- 
ter of the American Society for Steel 
Treating, held last evening in the 
Hotel Dangwell here, and attended 
by representatives from the Inger- 
soll-Rand Company, the Eclipse 
Machine Company, Morrison Ma- 
chine Company, American La 
France & Foamite Corporation and 
the Willys-Morrow Company. 

The speaker revealed that more 
than 95 per cent. of the steel tools 
manufactured at the present time 
are produced in electric furnaces, 
whereas ten years ago a greater pore 
tion were manufactured in crucible 
furnaces. 
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What 
FMUPMOBILES 


NEW Free-|/hecling DRIVE 


means to a Hupp Dealer 


I’ MEANS that every Hupmobile dealer rides into 
a New Year on the momentum of the most talked- 
of, the most important motor car improvement in a 


generation. 


Coming in conjunction with the lowest prices and 
greatest values in Hupmobile history, it puts the 


Hupmobile dealer in an enviable position. 


Every trump card is in his hand. One... an un- 

surpassed record for mechanical excellence includ- 

a Seah ing eight straight years of Straight-Eight building. 

RIDE ON THE WINGS SHIFT WITHOUT TOUCH- Two . . . the outstanding values in Hupmobile’s 
a a price field today. Three ... the New Free-Wheeling. 


To put it simply ... it means mounting sales and 


mounting profits in 1931. 


HUPP MOTOR CAR CORP., DETROIT, MICHIGAN 


Nee ee WG te i eat 
sees TIUPMOBTLE viene 
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Who’s Who, Why and Where at Chicago Show 


Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives at the Chicago Automobile Show 


—Their Hotel Headquarters and Their Permanent Addresses 


EXHIBITORS AND THEIR REPRESENTATIVES 


— - 


Parts, Accessories and 
Shop Equipment 


(Continued from Page 8) 


Buettner, secretary and treasurer. 

McConkey, vice-president 

Mahoney, vice-pres. and gen. mgr. 
Whitworth, vice-president and| 

work manager 

K. Moore, vice-president dir. of sales 
L. Gallup, vice-pres. dir. of engineering 
E. House, executive engineer 

L. White, assistant chief engineer. 

D. Hourigan, asst. to director of sales 
Cc. Chambers, sales engineer. 

D. Hukill, truck division 

C. Bartholomew, Sales engineer 

R. Cautley. airplane division 

F. Kohr, engineer 

© 


WwW. J 
M. W 
John P 
Stanley 


D 
D 
B 
Cc 


* * 


BENDIX-COWDREY BRAKE TESTER, INC. 

401 Bendix Drive, South Bend, Ind. 
Space Col. 97 to 9% and 44 to 48, 
BLACKSTONE HOTEL 

P W. Parks, vice-president 

L. L. Smaller, chief engineer. 

R. J. Alden, service manager 

C. M. Daniels, servi department. 


* * 


BENDIX EKESEARCH CORPORATION, 
40L Bendix Drive, South Bend, 


Space Col. 97 to 99 and 44 to 48, 
BLACKSTONE HOTEL 
Raymond Lansing, president 
A. Y. Dodge. research engineer. 
Cecil H. Taylor, research engineer. 
R S. Sanford, research engineer. 
* * * 


BENDIX SERVICE CORPORATION, 
401 Bendix Drive, South Bend, Ind. 
Space Col. 97 to 99 and 44 to 48, 
BLACKSTONE HOTEL 
O'Neill, president 
Roy C. Allan, vice-president 
W. J. Buettner, treasure: 
F. Weyburne, secretary 
> 


BENDIX-SITROMBERG CARBURETOR CO. 
701 Bendix Drive, South Bend, Ind, 


Space Col. 97 to 99 and 44 to 48. 
BLACKSTONE HOTEL 


resident 
handler, vice-president 
istafson, vice-president 
Hunt, sales engineer. 
sales engineer 


mons, 
Det branch manager 


ce 


Ind. | 


2 


and gen. mgr. 


7 * 


L. O'Neill, p 
A 

J 
coit 


P 
Hansen, 


Cc 

G 
F 

Si 


BENDIX-WLSTINGHOUSE AUTOMOTIVE 
AIK BRAKE COMPANY 

. wt Centre Ave.. 
Space Cel. 97 to 99 and 44 to 
BLACKSTONE HOTEL 


Bendix, president 
Down, vice-president 
Bruettner, secretary and treasurer. | 
Heinrichs, general manager 
Jr. chief engineer 
Western sales manager 
Southwestern sales manager 
ice manager 
sales promotion 
. . >. 


BERG-WINSHIP, INC. 
1900 Bleecker St., 


Space—i?. 


HOUR 
Manning, p! 
Winship, vice 

Eaton 


Go.dmat 


48. 


Vincen 
8.G 
—. = 
R. M 
8. Johnson 
C. A. Ohl, 
E. W. Davis, 
FP. L. Hall, serv 


E. M. Johnston, manager. 


N. ¥. 


Utica, 


STEVENS 


*sident 
president 


E.R 
A. W 
Tom 
Joseph f ory 
* * *. 
-KLIEFSKATH COKPORATION 
Bendix Aviation Corp., | 
Long Island City, N. Y¥. 


manager 


BRAGG 
Division 

48 
BLACKSTONE 


presiden 


Space 
HOTEL 


Bi 
Kliesrath. vic psesident 
Willis, general sules Inanugelr 
Babler, dosti manager 
Amsworth, a rict manager 
Vogelsong. district manager. 
* > * 
PNLUMATIC 


c. & 
Vv. W 
FB 
W.E 
Georee 
George 
CHAMPION MACHINERY | 
COMPANY 
164-70 
Space Ss. 


South Chicago Ave., Chicago 


H Lim tay 
HOME OFZ ICE 
Ravfield, president 
Schilosse vice-pre 
Lee, sales manag 
Rayfield, factory 
Rayfield, salesman 
Ehrenborgh, salesman 
Summer district manager 
* . . 
COMPANY 
541 Isham st 
Col, 2 
m 
salesman 
enne 
Hurvey 


Geo. 17 
Samuel 
Cc. H 

Fred J 
H. H 
E. W 
Pay 


ident 


engineer 


P 


CLER SITE 
New York, N. Y. 


nager 


B 
mon stor 


| 
MOTORS CORPORATION, | 
Detroii, Mich, 


a 


CONTINENTAL 
12201 East Jeftersoh Ave 
Space—!. 
STEVENS HOTEL 
Ange! president 
Kanitz, general siules 
Baird, mi: automotive 
Wild, uger 
W. N. Fitzgerald engineer 
R. J. Middleton, sales engineer 
E. R. Jacob nmerciel vehicle 
R A. Long, 2 maunage? 
A. B. Willi 4 tar .¢ 
. 
AND 


Ww 

I J 
Oo. R 
A.W 


R 
manager 
nage: sales 
mat 


sale 


hgineer 


NAME PLATE 
COMPANY, 
49 Grace 
Space—fis } 
BOOTH 6%, COLISEUM, OR 1749 GRACE 
ST.. CHICAGO 
vice-presideit, 
vice-president 
Goodwin, sales engineer 
Moyer. mgr. auto. trim 
* * * 
METAL SPECIALTY CORP., 
1651 Beard Ave., Detroit, Mich, 


Space 38. 
176 W. ADAMS ST. 
Geo. C. Knight, sales manager 
E. J. McGookin, national sales representa- 


tive (Lafayette Steel Products Company). 


CROW! 
TURING 
mm. 


st., Chicago, 


Ww 
A. L 
Winslow 


Harold 


W. Barr; 


Myers 
H div 


DETROII 


| THE DOLE 


John 
| William Loeck, 


| DURA 


Pittsburgh, Pa. | 


IE 


|G 
| Harry 


MANUFAC- | 


THE DOLE VALVE COMPANY, 
1913-38 Carroll Ave., Chicago, 
Space—64 
BLACKSTONE 


John L. Dole, secretary 

Gay Hall, sales representative 

William Loeck. sales representative 

Robert M. Ellis, sales representative 

Thomas B. Chase, sales representative, 

Paul L. Ross, sales representative. 

Stuart G. Phillips. advertising manager, 
7 . . 


HOTEL 


VALVE COMPANY, 

1913-1933 Carroll Ave., Chicago, 
Space—461. 

HOME OFFICE 

secretary 
salesman 
Willard Morrison, assistant engineer. 
G. P. Hall, Detroit representative 
Thomas B. Chace, salesman 


Robert Ellis, salesman 
* a. 


PRODUCTS 
COMPANY, 
103 Tonner Court, 


Ss. W.. 
Space—32 on gallery floor. 
Pp & 


STEVENS HOTEL 
N. W. Barton, general manager. 


R. C. Huntoon, engineer 
R. C. Loney, special representative 
a. < 2 


L. Dole, 


* 
MANUFACTURING 


Canton, O. 


FEDERAL-MOGUL CORPORATION, 
11031 Shoemaker Ave., Detroit, 
Space—116. 
STEVENS HOTEL 
D. W. Rodger, vice-p. and director of sales 
S. C. Reynolds, treasurer and general mgr 
J. F. O'Doherty, sales engineer. 
G. S. Peppiatt, comptroller 
Frank Kellison, manager parts 


Mich. 


division. 


M 
| F 


ic 


R. Schrepferman, credit manager. 


J. Richards, engines: 
* * 
| THE FRY COMPANY, INC., 
340 East 48th St., New York city. 
Space—26 and 27 Gallery. 


af 
HOTEL STEVENS 
Walter L. Fry, 


vice-president. 
Edward J. Courtney, representative. 
T. D. Hazen, manager Detroit branch, 
William E. Laidlaw, 


salesman, 
Charles H Rhodes, 
. 


M 
E 
* 


salesman, 

. * 

GEISSLER COMPANY, 

2985 Woodward Ave., Detroit, Mich. 

Space—(Willys-Overland Company) 
UNIVERSITY CLUB 

D. Geissler, president 

ger. 


A. D. 


A 
H. A. Raseley, mana 
* 


GEMMER MANUFACTURING COMPANY, 
6100 Mount Elliott Ave., Detroit, Mich. 
Space 62. 

STEVENS HOTEL 
A. Moynihan, sales manager 
E. Phillips, assistant sales manager. 
George E. Weir, sales engineer. 

ss @ 


GRAY BROTHERS & CO., 
*21 Seuth La Salle St., Chicago, Il. 
Space—tl A. 
B. Gray 
B. Gray 


w 


R. 


COMPANY, 
Bridgeport, 


* 


GENERAL ELECTRIC 
1255 Boston Ave., 
Space—01-95-96, 
STEVENS HOTEL 

K. W. Nelson, manager of sales 

Fr’. A. Parnell, advertising. 

S. L. Brown, salesman 

J. Strickland, salesman, 

V. Dawney salesman. 


Conn, 


R 


Chicago Show Events 


Monday, Jan. 26 


10.00 a. m.—National 


Motor Truck Manufacturers’ 


Association meeting, 


10.00 a. 


401 N. Ogden Ave., and Blackstone 


m.—Diamond T Motor Car Company “open 


house” 


1.00 p. 
1.00 p. 
1.00 p. 
1.30 p. 


6.30 p. 


. 10.00 a. 
10.00 a. 


Tuesday, Jan, 27.... 


10.00 a. 





6.30 p. m. 


Wednesday, Jan. 28 


A. Watkins, manager rebabbiting dept 
R. Waddell, manager service dept 
D. Branaman, mer. Philadelphia branch 
Gee, manager Atlanta branch. 
Heil, manager Syracuse branch 
LaLonde, manager ‘Toronto branch 
McDonald, mgr. San Francisco branch 
McGuire, manager armature dept 
Oburn, manager Indianapolis branch 
Rhodes, manager Pittsburgh branch 
. Riley, manager Wichita branch. 
>, Skinner, manager Chicago branch 
Watkins, manager Hartford bran 
Watkins, manager Dallas branch 
2. Tanner, representative 
i, J. Baylis, salesman 
Chas. Hunter, salesman 
Ralph Hutinger, salesman 
| Geo. Pugh, salesman 
E. P. Smith, salesman 
| Don Switzer, salesman 
| J. G. Southworth, salesman 
A. R. Tichenor, salesman 
R. W. Tichenor, salesman 


*“*e« * 


FLEET OWNER LIST COMPANY, 
1819 Broadway, New York, N. 
Space—No. 29 Gallery. 
HOTEL BARNARD 


Morris R. Machol, owner and 
_7- * 
Ww. D. FOREMAN, 

5353 8S. State St., Chicago, Il. 
(Special Exhibit 5353 8. State 
St., Chicage) 

5353 SOUTH STATE ST. 
W. D. Foreman, owner 
D. Rosenbach, general sales manager, 


Ww 


Dan 
E. C 
A 





manager, 


Space 


6.30 p. m.—National 
tion annual banquet 
—Federal Truck distributor banquet, 


NE o:6:6.0% 2 933 
1.00 p.m.—Hupmobile dealer luncheon....Stevens 
6.30 p. m.—Willys-Overland meeting and dinner, 


m.—Pierce-Arrow dealer luncheon. .Stevens 
m.—Franklin dealer luncheon. ..Blackstone 
m.—Hupmobile dealer luncheon... .Stevens 
m.—National 
tion meeting 
m,—Studebaker dealer dinner.....Sherman 
m.—Packard dealer meeting....Blackstone 
m.—National Motor Truck 
Association meeting, 


Automobile Dealers’ Associa- 
Palmer House 


Manufacturers’ 


401 N. Ogden Ave., and Blackstone 


m.—Diamond T Motor Car Company “open 

house”... 

10.30 a. m.—National Automobile Dealers’ Associa- 

tion meeting 

12.00 noon—Auburn meeting and luncheon..Stevens 

12.15 p. m.—Packard dealer luncheon... .Blackstone 
1,00 p. m.—Graham-Paige dealer luncheon, 


....933 W. Washington Blvd. 


Palmer House 


2215 S. Michigan Ave. 


1.00 p. m.—Hupmobile dealer luncheon....Stevens 
1.30 p. m.—National Automobile Dealers’ Associa- 

tion meeting. 
2.00 p. m.—Federal Truck distributor meeting, 


Palmer House 

Stevens 
Automobile Dealers’ Associa- 
Palmer House 


Stevens 


10.00 a. m.—National Automobile Chamber of Com- 

merce directors’ meeting 

10,00 a. m.—Diamond T Motor Car Company “open 

house” 

12.30 p. m.—Marmon dealer luncheon. Palmer House 

1.09 p.m.—Hupmobile dealer luncheon....Stevens 
6.30 p. m.—Oldsmobile annual dealer dinner, 


.. Stevens 


2° 
vo 


W. Washington Blvd. 


Congress 


6.30 p. m.—Chevrolet dealer dinner. .Palmer House 
Thursd-y, Jan.29 ...10.00 a. m.—Diamond T. Motor Car Company “open 


W. Washington Blvd. 


Palmer House 


THE HALL MANUFACTURING COMPANY, 
1600 Woodland Ave., Toledo, O. 
Space—¥1,. 
HiOTEL STEVENS 
sales manager. 
Fitzgerald, salesman 
Marston, salesman 
- * + 
HERCULES MOTORS CORPORATION, 
Canton, 
Space—Col. balcony 3 and 4 


BLACKSTONE HOTEL 
Latta, sales manager. 
Carnahan, sales department. 
Earle, sales engineer 
Alfleck, service executive. 

* > * 
HOBART BROTHERS........0. 
Space—I35. 
3104 SOUTH MICHIGAN AVE. 
Hobart, vice-pres. and general mgr 
Hobart, chief engineer. 
Galbreath, sales manager. 
W. J. Chatfee, sales promotion. 
| H. K. Miller, Chicago territory. 
H. P. Gordon, New York distributor, 
. ©. * 


HOUDAILLE-HERSHEY CORPORATION 
(See also Paim Olive Bidg., Chicago, Ill.) 
Billex Company, 
General Spring Bumper Corporation, 
Houdaitle Company of Canada, Ltd. 
Lyon Cover Company, 
Oakes Products Corporation, 
Skinner Company, Ltd.) 
Space—17 and 18, 
| STEVENS HOTEL 
Claire L. Barnes, president. 
Charles Getler, vice-president 
Charles F. U. Kelly, vice-president. 


T. Obee, 
B 


Pr. @ 


o. 


Dave 
John 
George 
B. F 


W.H 
E. A 
E. C 


{ 


| INGERSOLL 


1c 
| W. B. Bell, Southwest 


| P. 
| J. Homs, export manager 





avez, O. | 


| K. 


vice-president 
vice-president. 
vice-president 
secretary 
general adv. manager 
service manager. 
HOUDE ENGINEERING CORPORATION, 
537 E. Delavan Ave., Buffalo, N. 
(Division of Houdaille-Hershey Corp.) 
Space Col. 17 and 18. 
HOTEL STEVENS 
Ralph F. Peo, vice-pres. and general mgr 
Fred A. Cornell, vice-president. 
Frank A. Wickham, sales manager. 
Frank E. Emerson, assistant sales mgr. 
Robert G. Bradley, mgr. factory equipment 
Norman A. Sippell, sales department. 
W. B. Kendall, district sales manager. 
J. C. Kelly, district sales manager. 
M. H. Llewellyn, district sales manager. 
E. L. Valance, general service manager. 
George Fisher, service manager. 
Cc. F. Lautz, chief engineer. 
M. E. Fox, director of research 
Cc. E. Perkins, engineer. 
A. H. Smith engineer. 
J. Straus, engineer. 
W. E. England, engineer 
ss 


THE IMPERIAL BRASS MANUFACTUR- 
ING COMPANY, 


M. B. Ericson, 

M. D. Harrison, 

George V. Foy, 

M. C. Mason, 

Ray W. Donahue, 

Carl J. Mctzger, general 
me 


Y. 


1200 West Harrison St., Chicago, Il. | 


Space Col. 43. 
HOME OFFICE 

W. A. Leonard, vice-president 
J. T. Greenlee, sales mgr. industrial diy. 
R. D. McIntosh, engineer 
Williard Leonard, sales. 
A. E. Hallstrom, sales 
George Peterson, sales 
A. Stockenberg, sales. 
W. F. Noyes, vice-president. 
F. Dvorak, sales division. 
W. J. Hartman, sales representative. 
H. T. McNellis, sales representative. 


| Gus Gluck, sales representative 
| Robt. Anderson, sales representative. 
* * * 


MAGNETIC LOCK 
PANY. .1042-44 East 79th St., Chicago, Hil. 
Space—Booth 2%. 
HOME OFFICE 
T. H. Nagle, vice-president 
R. F. Weeks, salesman 
Al Behm, salesman 
. 2°, 2 
K. & G. MANUFACTURING COMPANY, 
1805 6th Ave., N., Birmingham, Ala. 
Space 8S. H. 102 
HOTEL STEVENS 
King, general manager. 
H. Williams, field manager 
representative. 
*_ * *@ 
LIBBEY-OWENS-¥ORD GLASS COMPANY 
Nicholas Building, Toledo, O. 
Space Col. 60. 
HOTEL STEVENS 
J. D. Biggers, president 
G. P. MacMichol, Jr., v.-p 
Bryan Warman, advertising manager. 
R. G. Milroy, sales manager auto. div 
H, W. Sherer, asst. auto. representative. 
* * * 


LORRAINE CORPORATION, 


in charge sales 


366 Bluff City Bivd., Elgin, Il. | 


(Division Van Sicklen Corporation) 
Space 12. Special exhibit Room 1208, Con- 
gress Hotel 

CONGRESS HOTEL 
H. Van Sicklen, Jr., president. 
N. Duryea, vice-president. 


DRAKE HOTEL 
Getsinger, factory representative. 
L. Fox, factory representative. 
CONGRESS HOTEL 
E. M. Heller, Lorraine sales manager 
A. J. Vivian, assist. Lorraine sales mer 
John Hammond, Lorraine, Chicago branch 
manager. 
P. W. Witte, 
Allan Gray, Lorraine 
7 en S 


LYCOMING MANUFACTURING COMPANY, 
Williamsport, Pa. 

Space Col. 39 and 46. 

W. H. Beal, president. 

F. M. Bender, assistant general manager. 

E. D. Herrick, chief engineer. 

Cc. F, Loew. sales engineer 

L. E. Salom, sales engineer. 

G, J. Brew, sales engineer 

F. J. Livingston, service manager 

Z. H. Whiteman, assistant sales manager 

G, W. Oehrli, assistant chief engineer 

P. L. Gillam, engineer 

B. Martin, engineer 


N. 


L. 


L 
R, 
Cc. 


sales 
sales. 


Lorraine 


* * * 
LYON COVER COMPANY, 
2660 East Grand Blvd., Detroit, 
(Division of Houdaille-Hershey Corp.) 
Space Col. 1% and 18. 
STEVENS HOTEL—Room 
Albert S. Beck, sales manager. 
J C. Kelly, sales representative 
J. M. Millard, sales representative 
M. H. Llewellyn, sales representative. 
W. B. Kendall, sales representative. 
R. E. Lyon, sales representative 
J. D. Shoemaker, sales representative. 
R. G. Stough, sales representative 
K. W. Kantz, sales representative. 
- > * 
DOOR COMPANY, 
24-28 So. Oakley Ave., Chicago, Ill. 
S. H. 113. 
HOME OFFICE 
J. F. McKee, secy. and gen’l manager. 
Robert K. Baxter, sales manager 
» * * 


MOTOR IMPROVEMENTS, 


1900 


McKEE 
6 
Space 


INC., 


365 Frelinghuysen Ave., Newark, N. 3. | 


Space—69, 
STEVENS HOTEL 
John M. Clarke, sales manager 
L. W. Williams, sales engineer 
F. P. Herman, sales engineer 
H. B. Graham, sales engineer 
F. S. Kelly, district representative. 
B. MOTORADIO, INC., 
366 Bluff City Boulevard, Elgin, Il. 
(Division Van Sicklen Corporation) 
Space—12, special exhibit, Room 120%, 
Congress Hotel. 
CONGRESS HOTEL 
N. H. Van Sicklen, Jr., president. 
L. N. Duryea, vice-president 
R. L. Kaufman, manager. 
J. M. Sharpe, sales manager 
A. J. Vivian, assistant sales manager. 
. . . 
MOTOR SERVICE, 
549 West Washington Bivd. 
Space—S. H .103. 
HOME OFFICE 
J. H. McCovern. 
F. G. Rodenbeck, 
J. V. Hunter, 


Chicago, Tit, 


COM- | 


Mich. | 


MOTOR WHEEL CORPORATION, 
701-35 East Saginaw St., Lansing, Mich, 
Space 8. H. 9”. 
STEVENS HOTEL 


F. Harper, president 
. C. Cariton, secretary 
B. Siegfried, vice-p. in charge of sales. 
S. Van Halteren, executive engineer. 
H. Hunt, chief engineer steel wheel div, 
. O. Skinner, assistant sales manager. 
* * * 
OAKES PRODUCTS CORPORATION, 
North Chicage, I, 
(Division of Houdaille-Hershey Corp.) 
Space Col. 17 and 18. 
STEVENS HOTEL 
D. I. Cooke, vice-president of sales. 
Oscar Gottlieb, works manager. 
F. A. Smith, engir eer 
E. A. Cousins, sales representative. 
Cc. M. Ellenbarger, sales representative. 
E. W. Denges, sales representative. 
K. W. Kantz, sales representative. 
W. B. Kendall, sales representative. 
J. C. Kelly, sales representative. 
M. H. Llewellyn, sales representative. 
J. M. Millard, sales representative. 
J. D. Shoemaker, sales representative. 
R G. Stough, sales representative. 
| R. E. Lyon, sales representative. 
* 7 * 


OVERHEAD DOOR CORPORATION, 
Hartford City, Ind, 


Space—7-8 (Gallery). 
DRAKE HOTEL 
G. Johnson, president. 
G. McKee, vice-president. 
Strait, general manager. 
M. Beall, branch manager. 
- . 


INC 


M. PICKARD & CO., * 
Avoca, N. ® 
Space—35 
STEVENS HOTEL 
L. Pickard, sales and advertising. 
176 WEST ADAMS 8T. 
J. McGoodin, Western manager. 
7 * . 


G. 


E. 


PINES WINTERFRONT COMPANY, 

1125 No. Cicero Ave., Chicago, 

Space Col, 73. 
HOME OFFICE 

H. H. Crawford, vice-president. 
Charles A. Pipenhagen, sec-treasurer 
R. T. St. James, electrical engineer. 
M_ S. Shafer, sales engineer. 
E. F. Aylward, salesman. 
W. Nicholls, salesman 
C. Nielsen, Jr., engineer 
| - * * 


ROSS GEAR AND TOOL COMPANY, 
Eighth and Heath Sts., Lafayette, Ind, 
Space—I.4, 

HOTEL BLACKSTONE 

E. A. Ross, president 

F. F. Chandler, vice-president. 

E. Gruenewald, vice-president. 

STEVENS HOTEL 

Dick, vice-president. 

Bradley. sales representative 

J. E. Jarrell, sales engineer. 

F. H. Davis, sales engineer. 

J. L. Talbott, sales engineer. 

* * * 


| SCHOELKOPF MANUFACTUBING CO. 
Madison, Wit, 
Space 105. 


MORRISON HOTEL 


L. F. Schoelkopf. president. 
7 * * 


INCORPORATED 
Brooklyn, N. 


tt 





H 
8 


A 
L 


SCHRADER’S SON 
470 Vanderbilt Ave., 
Space—1? 
CHICAGO HOTEL 
Underwood, ussistant sales managem, 
Goodner, branch manager. 
H. McClure, representative. 
W. Tucker, representative. 
R. Wetherbee, representative. 
L. Mitchell, sales promotion. 
W. Johnston, representative. 
” ex 


A. 


G 
Cc 


SIMPLICITY MANUFACTURING CO., 
| South Spring Street, Port Washington, Wis, 
Space 78, Second Floor, South Hall, 
STEVENS HOTEL 

Niederkorn, general manager. 
V. W. Dentz, sales manager. 
Ray Milier, chief engineer. 
J. G-eiveldinger, superintendent. 
E. D. Brittin, district manager. 
H. D. Shepherdson, district manager. 
O. H. Kennedy, district manager 

1108 N. CRAWFORD AVE., CHICAGO 
F. G. Rauch, district manager. 

2112 S. MICHIGAN AVE., CHICAGO 
H. J. Zoern, sales representative. 

* 


Ww. J 





* * 
SOUTH BEND LATHE WORKS, 
425 East Madison St., South Bend, Ind, 
Space S. H. 100 and 101. 
DRAKE HOTEL 


W. O'Brien, president. 
J. O’Brien, secretary and treasurer. 
STEVENS HOTEL 
Erhardt, saies manager. 
Frushour, assistant sales 
Young, engineer. 
Inbody, salesman 
Turton, salesman 
Tannehill, salesman. 
O'Connor, superintendent 
P. Guengant, salesman, 
N. D. Jackman, salesman 
R. T. Kroll, salesman 
hit N. WASHINGTON BOULEVARD 
Cc. B. Burns Machinery Company, dealer, 
* * * 


M 
J 


| F 
R 
R 
R 
L. G 
P. £ 
Duncan 


Cc 
E 
s 
P 


managet, 


SUNNEN PRODUCTS COMPANY, 
7900 Manchester Ave., St. Louis, 
Space—S. H. 8% 

STEVENS HOTEL 

Moore, representative 

Douglass, sales manager. 

*_ * * 
SAFETY GLASS COMPANY 
OF N. A., INC., Clifton, N. J, 


Space Col. 30. 
STEVENS HOTEL 
Haskell, president 
Alcorn, general manager. 
Leland, sales manager 
LeHardy, assistant to general 
Caulfield, treasurer. 
e 8 6 
UNITED AMERICAN BOSCH CORP., 
Springfield, Mass, 
(Exhibit Booths 20-21.) 


. HOTEL STEVENS 
A. T. Murray, president. 
L. Beeh, vice-president. 
H. Waker, vice-president. 
G. J. Lang, vice-president. 
A. J. Poole, manufacturing sales divisiom. 


(Continued on: Page 14) 


Mo, 


| Ralph 
W. A 


TRIPLEX 


acm, 
W. C. 
C.E 
F. M 
Ss. Ww 





mgr. 
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Rubber Problems 


(Continued from Page 10) 


mold could be a simple two or three, 
place mold. 
When metal inserts are used they 


mensions are then off, the mold 
must be cut over and the whole 
procedure repeated. This is all paid 


WHITE CO, INTRODUCES. 
THREE NEW SERIES OF 
SIX-CYLINDER TRUCKS 


| ((LEVELAND, Jan. 23.—Three new 
| series of six-cylinder truck 


models, providing a most compre- 


|for in one way or another by the| hensive line of chassis ranging from 


musht be completely inclosed in the |automobile manufacturer, and in | 15,000 to 32,000 pounds gross weight 


mold so that the heat will penetrate | 
into the metals as well as the rub- 
ber. In metal-insert work, espe-| 
cially where a good bond to the 
metal is required, it is necessary to 
design the parts so that there is no 
flowing of the rubber over the sur- 
face of the metal parts. For some 
reason this flowing of rubber greatly | 
weakens the bond, especially in us- | 
ing brass plating. Where possible, | 
it is desirable to locate the metal | 
parts by having direct metal con- | 
tact with parts of the mold, and in 
the case of round, flat parts, such 
as vibration-damper parts, we main- 
tain rubber thickness by permitting | 
the top plate to either rest on the} 
bottom of the mold cavity or on 
locating lulgs of the mold . Owing | 
to variations in stampings and in 
mold cavities, it is desirable to lo- 
cate the stampings from holes in 
the stamping, leaving about ,’,-inch 
clearanec completely around the 
part for clearance in the mold so 
the part may be extracted from the 
mold easily. All of the time the! 
mold is out of the press it is cooling | 
off; consequently, since the heat 
must flow from the press to the 
mold, this loss of temperature 
means dollars in b. t. u.’s lost in 
cooling and variation in cures.| 
When the parts are hard to get} 
from the mold and there are a 
number of cavities in the mold, 
much lost time and high unit cost 
result. 

In making boots for hydraulic 
brake systems, it is very easy to 
design some of thes troubles. 

Effect of Dimensional Variations 

As has been mentioned before. 
exact dimensions are very hard to 
obtain in most rubber parts. Each 
stock varies greatly in shrinkage, 
as do different shapes. Inserts of 
different materials also cause dis- 
tortions in shrinkage. Pure gum | 
stocks shrink very much more than |} 
reclaimed stocks. High temperature 
cures cause more shrinkage than do | 
low temperature cures. 

A burlap-backed mat of high re- 
claimed stock will remain flat after 
curing; those of high gum will be | 
warped and twisted. Parts with 
rubber cured between metal will 
have concave rubber surfaces instead 
of flat surfaces. These can be cor- 
rected only by grinding. From this 
it can be seen that as much toler- 
ance as possible should be given to 
such parts. A good rubber will 
shrink as much as !g inch to the 
foot. 

Where dimensions must be held 
to close tolerance, molds have to be 
figured as close as possible and 
then run in trial cures. If the di- 


FREE-WHEELING CLUTCH 
INTRODUCED FOR FORDS 


Ramsey-Martin Corporation, 
Kansas City, Mo., is now marketing 
a new free-wheeling clutch for 
Fords, under the Duncombe patents. 

By the use of the new clutch, it 
is possible to shift gears while the 
car is in motion without the use of 
the clutch pedal. Other advan- 
tages claimed for this equipment is 
reduced engine wear, increased fuel 
mileage, decreased oil consumption 
besides the free-wheeling feature. 

Installation involves merely the 
replacement of the standard Ford 
clutch. 

31 CAR MAKERS TO SHOW 
LINES AT INDIANAPOLIS 

Indianapolis, Ind., Jan. 23.—Thir- 
ty-one makes of cars will be dis- | 
played in the twentieth annual au- | 
tomobile show to be held here Feb- 
ruary 14 to 19, it was announced 
following closing of reservations by 
the Indianapolis Automobile Trade 
Association, under whose auspices 
the show is conducted. 

Five lines of commercial cars 
also will augment the display and, 
it is expected, a representative line 
of accessories will be exhibited, al- 
though that department of the show 
has not yet been closed. 


some cases iS necessary. 

Change of Physical Properties Due 
to Aging 

You are all familiar 

checked and brittle appearance of 

rubber aged in the open sunlight. 

This is most noticeable in 


sunlight. All of these conditions 


should be avoided as much as pos- | 


sible. Very good stocks to resist 


these conditions are now available, | 
and the engineer should not hesi- | 


tate to use them when necessary. 


Some rubbers, on aging, become | 


softer. This is known to rubber 
chemists as “reversion,” and may be 


| counteracted by the rubber manu- 


facturers by proper curing and sul- 
phur content. 


with the | 


over- | 
cured rubber stocks, stocks held un- | 
der tension, those kept under heat, | 
and stocks aged under vrye strong | 


| rating, to cover the medium, heavy 
| duty and super-heavy duty fields 


are announced by the White Com- 
| pany. 

These series of new models are 
combinations of units of proven 
capacity and dependability, so ar- 
ranged that they will meet all haul- 
ing requirements with high 
operation, more pay load capacity 
|}and low operating cost in dump 
| truck work, fast freight hauling, 
| oil field operations, tank trucks for 
oil, milk, etc., and heavy tractor 
installations. 

Eight new chassis are included in 
the three series as follows: 640 
series, four models from 20,000 to 
| 32,000 pounds gross weight ratings, 





which is greater than has ever be- | 


fore been available in a White truck; 
630 series, two models from 20,000 to 


Cadillac's 


speed | 


| - 
| 24,000 pounds; 620 series, two models 
| from 15,000 to 18,000 pounds. 

| Extreme ruggedness of chassis 


with an abundance of power to 
|move heavy loads at sustained 
speeds are among the many fea- 
|tures of these new models. Other 
features include powerful six-cylin- 
der seven-bearing crank shaft en- 
gines, four-wheel base options for 
each series, four-wheel air brakes 
on the 640 series and four-wheel 
hydraulic brakes on the 630 and 620 
series, balloon tires, cam and lever 
steering gears, complete electrical 
equipment, electrical or mechanical 
fuel pumps and fifty-gallon gasoline 
tanks, heat - treated reinforced 
pressed steel frames. Rear axles 
are all of the full floating type, 
and in the 620 series are of the 
single reduction type. A single and 
dual reduction type is offered in 
the 630 series and a single reduc- 
tion and two different capacity dual 
reductions in the 640 series. 

Power take-offs for auxiliary 
drives can be furnished, and six- 
wheel installations are available in 
the larger models. These new 
models offer not only the most 
|modern ef mechanical features, but 
provide complete coverage of the 
medium anl heavy duty fields with 
medium and heavy duty fields. 


New Manufacturing Program 


Creates Additional Op portunities 


to secure the 


CADILLAC-LA SALLE 
FRANCHISE 


During the past twelve months, Cadillac 


has broadened its manufacturing pro- 


gram to provide the 


coverage of the fine-car field in the his- 


tory of the automotive industry. 


most complete sible to extend 


franchise. 


The base price of the celebrated La Salle 


has been lowered by several hundred 
dollars—bringing La Salle ownership 


within reach of an additional potential 


market of more than 


The Cadillac V-8 has been priced with- 
in the approximate range of the former 
La Salle—holding forth the possibil- 
ity of Cadillac ownership to an eager 
and vastly-increased group. And the 
new V-12 and V-16 have brought to 
the higher-price bracket the added at- 


traction of ultra-luxurious motoring. 


40,000 buyers. 


able investment 


prising dealers 


This unusual coverage of a market so 


rich and so responsive has made it pos 


Cadillac representation 


to a select number of communities pre- 


viously without the Cadillac-La Salle 


The list of these newly-available out- 
Jets is now complete. Not all of these 
outlets, of course, will support the ex- 
clusive franchise; but, in each of them, 
the proper form of the Cadillac-La Salle 


agreement will represent a highly profit- 


As a result, a limited number of enter- 


now have an opportu- 


nity to join what is admittedly one of 
the finest dealer bodies in the annals 


of automotive merchandising. 


CADILLAC MOTOR CAR COMPANY 


DETROIT, MICHIGAN ¥* 


of General Motors 


Division 


OSHAWA, CANADA 


| bining beauty 


WINTERFRONT 
helps Stutz 


set new 
cross-country 
record 


Proving necessity of 
motor heat regulation 
in sustained speeds. 


OWINTERERONT 


Y automatically maintaining 

proper motor temperature in 
both warm and cold altitudes, Pines 
Winterfront played an important 
part in the record-breaking coast-to- 
coast run recently completed by 
Stutz. Such tributes to the efficiency 
of Pines automatic motor regulation 


, are helping Pines dealers sell more 
Winterfronts than ever before. 


New Features 

The new improved Pines 
fronts are vertical in design. Com- 
with efficient auto- 
matic motor protection, they are the 
same style as those used on the most 
expensive motor cars. The new 
models are equipped with a new 
instantaneous closing device which 
enables the owner to close his shut- 
ters when he stops his car. 

The fact that scores of Pines deal- 
ers throughout the country report 
the biggest sales in their history 
means that there is Wainterfront 
business right in your community, 
Feature Pines Winterfronts and you, 
too, can get a good share of this 
profitable winter business. 

If you do not handle Pines Win- 
terfronts, get “in touch with your 
nearest distributor. Or write us for 


W inter- 


| his name. 


New Prices 


"Io *20 


for small cars for large cars 


 pINES Bucs 


ni 


PINES 
WINTERFRONT 
COMPANY 


1151 N. Cicero Avenue, Chicage 
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Who’s Who, Why and Where at Chicago Show 


Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives at the Chicago Automobile Show 
—Their Hotel Headquarters and Their Permanent Addresses 


EXHIBITORS AND THEIR REPRESENTATIVES 


— — 


HOTEL | 
manager, 


COMMODORE 


Leist, 


Parts, Accessories and 
Shop Equipment 


Howard A 


sales 
VAN NORMAN MACHINE TOOI 
160 Wilbraham Ave., 
Space 8S. H. 75-i6. 
STEVENS HOTEL 
Hunderup, sales mer. auto. division 
Iw.c White, Chicago branch manager. 
|{R. H. Wickersham, Minneapolis dist. mgr 


S. T. Chamblin, St. Louis dist. manager. 
* > * 


SICKLEN CORPORATION, 

366 Bluff City Blyd., Elgin., Il. 
(See Lorraine Corp., K. B. Motoradio, Inc.) 
Space 1%. Special exhibit, Room 1208, 

Congress Hotel 

CONGRESS HOTEL 

Van Sicklen, Jr., president. 


co.., 
Springfield, Mass. 


(Continued from page 12) 
Leo F 
J. = 
sale 
G. 3 


Sales 
M 


Redman, gen’! sales automotive 
s division 
Shedd, mgr 
division, Chicago branch. 
S. Toms, ass't sales mgr. automotive 
gen’! saies division, Chicago branch. 
W. F. Featherstone. asst. sales mgr. auto- 
motive gen’l sales div., N. Y¥. branch 
L. F. Acker, automotive general sales div., 
Springfield, Mass | 
A. Fiedler, district manager | 
J. Burkholder, district manager iN. H 
W. Feldman, district manager. L. N. Duryea, vice-president 
A. Wagner, district manager E. M. Heller, Lorraine sales manager 
N.S. Smith, district manager A. J. Vivian, asst. Lorraine sales mgr 
W. H. Steritz, district manager | John Hammond, Lorraine Chicago br. mgr 
rR Davey, advertising manager |P. W. Witte, Lorraine sales 


* * ® | Allen Gray, Lorraine sales 


UNITED STATES AIR COMPRESSOR co..|® L. Kaufman, radio division 


. J. M. Sharpe. radio div. sales 
5300 Harvard Ave., Cleveland, O. lin j ; 
Space—89-90, | A. J. Vivian, radio division asst 


STEVENS HOTEL DRAKE HOTEL 


| 

| 

| Getsinger, factory representative. 
Arch Jodan. sales manager | Fox, factory representative 
Horace Kouka, district manager | 
} 


mer 


automotive gen’! 


sales 


VAN 


ry 


manager. 
manager 
sales mgr 


I 
L 
> > > 

VISCO-METER CORPORATION. 
$15 Grote St., Buffalo, 
Exhibit at Stevens Hotel) 
STEVENS HOTEL 
Shultz, 


J. T. McDermott, district manager. 
e 6 ¢ N. Y. | 

UNITY MANFACTURING COMPANY, (Special 
2909 Indiana Ave., Chicago, 

Space D-105, 4th fleor balcony. 


——___ _ 


Ii. | 
A B 


NON-EXHIBITORS 


——_ 


Bellevue, O. 


Passenger Cars 


AMERICAN AUSTIN CAR COMPANY, J 
Butler, Pa. 1A 
district manager. | 
*_ * * it 
CHRYSLER CORP. OF CANADA LTD., : 307 North Michigan 
400 Tecumseh Road, Windsor, Can. | claude J. Dyer sman 
CONGRESS HOTEL |c Russell Warren, salesman, 
John C. McGuire, sales manager. E. D. Singer — 
Asa E. Creeger, sales manager. 
* . «= | CHASSIS LUBRICATING COMPANY 
ELCAR MOTOR COMPANY. | National Bank Building, Rahway, 
700-900 W. Beardsley Ave., Elkhart, Ind. | Cornelius T. My fs, managing dt 
A.M. Graffis, secretary and gen. manager. ‘ si . 
CLARK EQUIPMENT 


STEVENS 
president 


sman 
* 


HOTEI 
Martin, 
Linck, 


EE BELLEVUR MANUFACTURING CO. 
| 
| 


1, 
B sale 


CHASE & CO. 


J. A. Morris, + 


Cc. 
Ave., Chicago 


sale 


N. 2, 
ector 
COMPANY 
Buchanan, 
| 310 SOUTH MICHIGAN AVE. 
|} Eugene B. Clark, president 
BLACKSTONE HOTEL 
Edwin B. Ross, vice 
E. C. Mogford, v 
|C. A. Kiefer, 


James A. Bell. president and treasurer. 
W. H. Patterson, vice-president. 
* * - 
JORDAN MOTOR CAR COMPANY, INC. 
1070 East 152d St.. Cleveland, Ohio 
PALMER HOUSE 
E. 8B. Jordan, president 
STEVENS HOTEL 
Ford, mgr. auto division 
Etter, Detroit representative 
McArdle, vice-pres. and gen. mgr. 
England, secre and treasurer. 
Reichel, sales manager. 
Glintworth, export manager 
Buckner, production manager. F. D. Tobin. salesman 
Morris, assistant chief engineer F a , ose 4 
Thaver, service manager DAYTON WIRE WHEEI 
Miami Chapel Road, 
STEVENS HOTEL 
Wil x, pr 
H 


Mich. 


-president 
president 
department 
. 
| THE COLUMBUS AUTO PARTS COMPANY, 
Hudson Street and Pennsylvania Railroad, 
Columbus, O. 
HOTEL 


ice- 
sales 


Pa Ge 
wm 


CONGRESS 
E. Klages, president and general 
B. Milligan, superintendent. 
H. Armstrong, salesman 


ary 


R mgr. 
J 
J 


APRAD> 
hAS>PrO 


COMPANY 
Dayton, O. 


Trucks and Taxicabs 


THE AUTOCAR COMPANY 
1716 WEST PERSHING 
H. M. Coale, vice-pres 
? E. Dwver, assisiant 
A. Donnelly, Chicago branch manager 
F. A. Boucha, Jr.. St. Louis branch mgr. 
R D. P Columbus branch manager 
J. M. Vaan Horn, Cleveland branch mer. 
Wilbur W. Smith Detroit branch mer 
M. J. Chollet, Cincinnati branch mgr 


* * 


siden 
-Oresident 
and advt 


Ardmore, Pa. 
ROAD, CHICAGO 
ident 

SaiesS managelr 


Louis 
Harold 


{ manager 
Dean W. C 


abot 


CORVTORATION 

Anderson, 

HOTEL 
nt nd 


gener 


DELCO-REMY 
Ind 


CONGRESS 
Kroeger presid en'l mg 
O. Lee Harrison, manager 
A. G. Phelps, asst ales n ervice mg 
F. H. Prescott, chief engine 
H. D. Dawson, engineer 
W. M. Hunt sales en 
|J. T. Boswell, sales 
W. H. Mooney, sa 
Foust Childe: ad 


FC 


DIAMOND T. MOTOR CAR COMPANY, | 
4517 West “th St., Chicago, Ill. 
Tilt, president 
Bush, vice-pres 
Peirce, vice-pres 
Haskins, service manager. 
Huxley, Jr., Eastern branch mgr 
J. Hollearn, Philadelphia branch mer. 
ames; E. Mores, district manager. 
S. Potter, district manager. 
* * Cc 


FEDERAL MOTOR TRUCK COMPANY, D 


gineer 
engineer 

engineer 
ertising manager 
| * . >. 
| THE ELECTRIC AUTO LITE COMPANY, 
| Champlain and Chestnut Streets, Toledo, 0. 
| ROTEL STEVENS 
Mi president 
Kelly vic *-president 

Cc Held, manager order 
H. Reed, purchasing agent 
R. Patterson, sales engineer 

M. Donaldson, sales manager 
. F. Gilchrist, chief engineer 

B. Ehrlich, engineer 

A. Shank, service manager 
PRESSED STEEL COMPANY, 
Milwaukee, Wis. 


CONGRESS HOTEL 


A 
J and sales manager. 
and chief engineer. 


les 


Oo 
H 
department. 


‘EDERAL 


r 
G 
D 


Mar 


d. 
L 


wo 


Mass. 


LY 


ident 
E. H 
H 
|M 


Cc 
J 


yp Bini dO 


STEVENS HOTEL 
H. Dow, service manager 
| D. Engle. district manager. Cowling, vice-president 
Alma, Mich. | ? . Mos. OH GI 
Smith, domestic sales manager. Broadwell, vice-president 
Goodes, traveling representative 2508 S. Michigan Ave. Chicago, Hl. 


5780 Federal Ave., Detroit, Mich. | R. 
(Will have exhibit at Michigan Avenue and | E 
29th Street Branch.) |z 
| 
M. L. Pulcher, president | 
Henry Krohn, vice-president of sales | 
b P. Soper, sales manager. | 
, G. Mitchell, advertising manager | 
i Liderick, sales promotion manager. | 
. Wimans. equipment engineer. cham iden 
char president 
M. Dunwoodie, district 
; — aver . manager. Hansen, general manager 
A-FRANCE REPUBLIC CORPORATION, ee ee ene 
STEVENS HOTEL |THE FISK TIRE COMPANY, INC., 
Rose, president 154 Grove St., Chicopee Falis, 
Soper, vice-pres BLACKSTONE HOTEL 
Woodley, purchasing agent ‘ONG : 
bodley, 1 CONGRESS HOTEL 
wmarein. chief engineer , Hanson, general sales manager 
innear, traveling representative. Sirby. tannntneture: << 
by, 1 ers sales 
eee ; A 
waste tae AVE. | P. A. Mol!lan, mannfacturers sales 
McDermott distributor FP. L. Munsell, Chic — district manager 


ma s%On> 


wt 


ee FORMICA INSULATION COMPANY, 
° 4614 Spring Grove, Cincinnati, 
Parts, Accessories and STEVENS HOTEL 
Sh E . R. W. Lyl gear engincer 
op Equipment ; ° 
wie eee 3 THE GABRIEL COMPANY, 
ANDERSON MANUFACTURING CO., 1407 East 10th St. 
149 Sidney St., Cambridge, STEVENS i 
STEVENS HOTEL ; George H. Ralls, presid 
Dernier, vice-pres. and sales J. H. Shoemaker oo- 
BLACKSTONE HOTEL 
Hunt, v.ce-president 
* - * 
BAKER-RAULANG CO. (Body Division), . le 
Foot West 80th Street, Cleveland, QO. | nae 
CONGRESS HOTEL | ; es 
Batlett, president GLYCERINE PRODUCERS ASSOCIATION, 
Stahl, \ice-pres. and general mgr. 45 East Iith St., New York, N. ¥. 
C. Fischer, secretary-treasurer. HOTEL STEVENS 
1. Sarkey, sales manager, RC. Edlund. manager 
Pearsons, designer, A, P. Federline, assistant manager, 


oO. 


Cleveland, O. 
HOTEL 

n 
re 


Mass. 


dent 


oe. L 
G. 


mgr. 


THE G. & O. MANUFACTURING CO., 
138 Winchester Ave... New Haven, Conn. 
UNION Le AGUE 
Oppe, and 





easurer general man- 


J 
J 


E 
4. 


John 


| M 
| 


| D 


| 
William A. Clare, president 
F. S. Wiemeyer, vice-president 
H. R. Walton, manager factory equipment. 
¢ & 8 
JOHN WARREN WATSON COMPANY, | 
Bridge Street and P. R. R., Philadelphia. 
Space 38. 
BLACKSTONE 
Watson, president 
STEVENS HOTEL 
manager of distrioution 
mgr. Detroit branch 
. 2 


HOTEL 
Ww. | 
Ww 
w 


Dow. 


Kildenbrand, 
* 


WEAVER MANUFACTURING 
Springfield, 


Vv 
K. 


COMPANY. 
i. 
Space 84-85-86-87. 
PALMER HOUSE 
I. A. Weaver, president 
G. E. Weaver, vice-president 
C. F. Hodgson, secretary and sales mgr. 
Paul R. Acton, special representative 
E. C. Henning. assistant sales manager 
G. W. Benedict, oo representative 
Geo. Bale, special representative. 
R. V. Barber, representative 
Lyman King, representative 
W. A. Nelson, representative 
F. A. Bohnhorst, export manager 
W. T. Kimber, advertising manager. 
. * * 
WOLVERINE BUMPER & SPECIALTY CO., 
740 Ann St. N. W., Grand Rapids, Mich. 
Space Col. 11. 
BLACKSTONE HOTEL 


E. Clay, president and general mgr 
STEVENS HOTEL 
Hammond, chief engineer 


Harvey 


M. B 


AND THEIR 


HARRISON RADIATOR CORPORATION, 
Lockport, N. 
HOTEL STEVENS 
L. J. Schneider, sales manager 
D. A. Bird, assistant sales manager. 
7 . * 
H-B ELECTRIC WINDSHIELD HEATER 
CORPORATION, 
134 West Pike St., Clarksburg, W. Va. 
THE LA SALLE HOTEL 
John W. Keister, vice-president and treas- 
urer 
Herbert R. Reed, 
manager 
George Denham, 


Y. 


and general 


secretary 
representative 
HOLLINGSHEAD COMPANY, 
$40 Cooper St., Camden, N. J. 
15TH PLACE UNITED STATES WESTERN 
George F. Smith, general sales manager 
Martin E. Goldman, sales dev. & adv. mgr. 
D. H. Whitmcre, Chicago div. manage! 
HYATT ROLLER BEARING COMPANY, 
Factory: Newark, N. J. Moter Division: 
Detroit, Mich. 
STEVENS HOTEL 
Porter, general sales manager 
Booth, manager motor division. 
Drews, sales engineer. 
Roach, sales engineer 


Corbett, sales engineer 
* a * 


R. M. 


K 
E 
F 
D 
G. 
THE JEAVONS COMPANY, 
East State Street, Freemont, 
SHERMAN HOTEL 
Solomon, president 
V. Booze, pre uuction 
. ¢ ¢ 
COMPANY, 
N. Holmes Ave., Indianapolis, 
901 SOUTH MICHIGAN AVE. 
S. Watson, vice-president 
W. Longan, auto engineer 
Pierce, chief engineer 
D. Reisser, mer eplac 
™” + od 
LION CHAIN COMPANY, INC., 
3124 West 5ist St., Chicago, 
CONGRESS HOTEL 
D. Carmody, president 
Roeh 


0. 


A.C 
Kennet manager. 
LINK-BELT 
aon Ind. 
James 
Louis 
H. S 
Hart 


ement div 


Vv. G 


= 

MULLINS MANUFACTURING 

TION .605 South Ellsworth Ave., 
Cc. C. Gibson, president 

G. F. Keyes, general sales 


Salem, O. 


manager 


NEW DEPARTURE MFG. CO., 
269 North Main St., Bristol, 
CONGRESS HOTEL 
L. G. Sigourney. secretary 
W. Marschner, manager Western 
office 
FE. Clingan, 
W. Fowler, 
C. Street 
N. House 


Conn, 


sales 


assistant 
manager, 


Sales manager 
Chicago office 


NORMA-HOFFMAN BEARINGS CORP., 
Stamford, Conn, 

STEVENS 

president 

vice-president 

assistant secretary 

R. Bott, engineering manager 

E. Batesole, assistant engineer 

ager 

W. Hedler 

B. Hawxhurst 

T. J. Harley, 


HOTEL 


Nones, 
P. Wilson, 
J. Ritter, 


Ww 
o 
J 

G 
D 


M 


man- 


Cc manager, distributor sales 
Detroit manager 
Chicago district manager. 
H. Wallace, sales engineer 
T. M. Kaino, sales engineer 

D. W. Robinson, sales engineer 
R. E. Hecker, Cleveland district 


Cc. D. Kilham, saies engineer. 
. 


manager 


QUAKER STATE OIL REFINING CO., 


Oil City, 
CONGRESS HOTEL 
sser, president 
Koch, genera! sales manager 
Koontz, assistant sales manag 
Barry, special representative 
* 8 « 


Pa. 


S. Me 
J. M 
P.O 
8 
SAYLOR-BEALL MANUFACTURING 
1501 Fast Philadelphia Ave., Detroit, 
STEVENS HOTEL 
Norman Saylor, president 
Charles S. Fisher, vice-president 
Rodolphe Stahl, secietary 
. 2 8 
THE TIMKEN-DETROIT AXLE CO., 
100-100 Clark Ave., Detroit, 
STEVENS HOTEL 
Glover, president 
W. Alden, chairman 
S. Devor, vice-pres 
Cc. M. Kaltwasse1, 


co., 
Mich. 


Mich. 


F } 
H of board i 
in charge of mfg 


vice-president. 


| Joseph 


Cc. 


|; Gabe 


Qa> 


Swans 


CORPORA. | ; 


| BROOK", 


| CAMPBELL- 


| Frank 


Striker, sales 
Weele. 
. 


LABORATORIES, 

25 West 45th St., 
Space 70-71. 
616 S. MICHIGAN AVE., CHICAGO 


P. McCarthy, sales manager. 
Tolfree, president 
L. D. Patterson (Mrs.), 
Joseph DeSalvo, Llinois representative 
E. T. Cosgriff, Northeest representative 
Don Edwards, Middle West representative 


Publishers 


AUTOMOTIVE DAILY NEWS, 


350 Hudson St., New York, 
Space No. 1 Gallery. 

333 NORTH MICHIGAN AVE, 
Oo. J. Elder. president 
H. A. Tarantous, business n 
J. E. Schipper, Eastern mat 
Alexander Johnston, editor 
William C. Callahan, news 
Charles S. Zack, wholesale 
J. Russell Walsh, engineering department 
Chris Sinsbaugh, Detroit editor 
George S. Slocum, Detroit manager. 
Willard R. Cotton, Western manager. 


L. F 
T. Vander 


manager 
superintendent, 
. 


“ox 
New York city. 


E R 
manager 


N. Y. 


Yr. 


na 


editor, 


CLASS JOURNAL 
and 56th Street, 
36, Gallery. 

STEVENS HOTEL 
Musselman, 


COMPANY, 
Philadelphia. 


CHILTON 
Chestnut 
Space 


A president 


' 


| Ww 
|} Norman G 


Hildreth, sales director, 
Ralph, vice-president 
Shidle, directing editor 
editor Automobile 


World Whole- 


J. 8 
I 
Don Blinchard, Trade 
Journal 
Leon Banigan, 
sale 


editor Motor 


| George Hook, editor Commercial Car Jour- 


|S. A. Pennock, 


nal 
J. C. Chase, 

dustries 
A. W. Brownell, 

Car Journal 
T. L. Kane, business mgr. directories dept. 
G. C. Buzby, mgr. direct mail division, 
M. C. Dittmann, advertising sales rep 
Thomas S. Hudson, advertising sales rep. 
A. G. Metz, advertising sales representative 
Cc. O. Ferguson, advertising sales rep. 
Cc. K. Brauns, advertising sales rep. 
advertising sales rep. 
Fdward Kruspak, advertising sales rep. 
D. C. Taylor, advertising sales rep 

> * . 


business mgr. Automotive In- 


business mgr. Commercial 


MOTOR, 


| 37th Street at Sth Avenue, New York city. 


|}Ray W. Sherman, 


Space Co!. 74. 

STEVENS HOTEL 
McHugh, business manager. 
editor. 
H. H. Doering, Western advertising mgr. 
Harry Lasher, Western’ representative. 
Cc. R. McHugh, Western representative. 
George W. Harvey, Western representative, 


PALMER HOUSE 
Neal G. Adair. managing editor 


Harold F. Blanchard, technical editor. 
James Dalton, — editor. 


Earl H. 


—— 


REPRESENTATIVES 


L. R 
R. H 
L. W 


Buckendale, 
Tres sales 
Fischer, asst 
Hilton, sales engineer 
William Bonn, sales representative 
P. W. Hood, vice-pres. in charge of 
* ~ * 

TROPIC-AIRE, INCORPORATED. 
60 Eleventh Ave., N. . Minneapolis, 


STEVENS HOTEL 
Edmund Burke 


executive engineer, 
department 
executive engineer, 


sales 


Minn. 


vice-president & 
> * « 
UNITED STATES RUBBER COMPANY, 
6600 BE. Jefferson Ave., Detroit, Mich. 
PALMER HOUSE 
O'Shaughnessy, gen'l manager 
W. B. Harding, automotive division. 
G. L. Mitchell, automotive division. 
T. B. Summers, automotive division, 
W. R. Yaw, automotive division 
Emmet Sheahan, automotive division 
B. J. Lemon, field engineering division. 
L. R. Davis, field engineering division. 
. . - 

STORAGE BATTERY CO., 

46 +E. Dist St., Cleveland 
BLACKSTONE HOTEL 
Norberg, pres. and gen. manager. 
Rolph, vice-pres. and asst. gen. mer. 
Klug, assistant sales manager 
Whitney, manager Detroit district 
Brennan, sales engineer 
Reeser, assistant mgr 
Baldwin, merchandisi: 
Teufel ales manager 
Sutherland, mer. industrial 

a a 

WILLYS-MORROW COMPANY, 
Elmira, 


CONGRESS HOTEL 


gen. mgr 


J. F 


WILLARD 


a 


dist 


Detroit 
mgr 


g 
g 


COMI WHEQ 


dept. 


rHE 
N. Y. 


H I 
I manager, 
7 
COMPANY, 
Oshkosh, Wis. 
STEVENS HOTEL 
Rockwell, vice-pres., general mgr. 
Mocre, vice-prcs., sales manager, 
chief engineer. 
treasurer 


WISCONSIN AXLE 


fae 
Cha'ley, 


Advertising Agencies 
ADVERTIS“LRS, INC., 
7219 Woodward Ave., 
CONGRESS HOTEL 
McDonald, vice-president 
Sorrigan, director of advert 
yion, director of media 
: der, director of field service. 
C. Sackett, director of publicity 
Myers, director of outdoor 
P. Young, publicity contact 
* > = 
SMITH & FRENCH, INC., 
#? EE. Hancock Ave., Detroit 
PALMER HOUSE 
French, president 
vicve-pres., sec. and 
H. H. Ohlmacher. vice-president 
*_ * * 
CLAYTON W. BUTTERFIELD & 
ASSOCIATES, 
Ualon Building, Syracuse, 
HOTEL STEVENS 


Butterfield, 
* . 


Detroit 


ising. 


man, 


Willard S&S 


Guy C. Smith, treas 


IM -o 


N. Y. 


Clayton W manager, 


* 

EWALD COMPANY, 
General Motors Building, 
BLACKSTONE HOTEL 

H. T. Ewald, president 

J. Fred Woodruff, vice-pres. and 

Fr. D. Richards, vice-president. 

W. A. P. John, vice-president 

I 

J 


Detroit 


treas. 


T. Robinson, account executive. 
R. Adam account executive 
George O. Leonard, account executive. 
Cc. C. LeWald, account executive 
{. S. Mattingly, acount executive. 
A. J. Eldred, account executive 
W. A. Moffett, publicity director 
Roy Hayes, publicity 
J. H. Ressler, publicity 
Dudley Carson, publicity. 
Denney, publicity 
J. Morgan, publicity 
Russell Wilks, publicity 
Norman W. Sharr 
E. E. Stimson, J 
4 ~ 
DORRANCE, SULLIVAN & CO., INC. 
1:30 West t2d St., New York, N. 
STEVENS HOTEL 


Sturges Dorrance, president, 


ck, publicity 


* 


| Harry 


ic. J 


—  } 


Harry E. Houghton, vice-president, 
E. Pengel, space buyer 
* * > 
ERLICHMAN COMPANY, 
Chicage, 


COPELAND HOTEL 


Erlichman. 
* 
HALLIDAY, 
628 Fisher Bidg., Detroit, Mich. 
(910 Michigan Building, Chicago) 
BLACKSTONE HOTEL 


E. R. Grance, president 
C. A. Eddy, secretary 
E. R. Wade 


L. W. 


Ww. & 


GRACE 


* * 


& MITCHELL, INC., 
East 45th St., New York, 
STEVENS HOTEL 
W. Lennen, president. 
W. Orr, assistant to president. 
L. Lynn, account executive 
S. McLain, director publicity. 
* * a7 


MYERS & GOLDEN, INC., 
420 Lexington Ave., New York, N. ¥. 


STEVENS HOTEL 
Myers, president. 
a + 
GEORGE HARRISON PHELPS, INC., 
2761 E. Jefferson Ave., Detroit, 


BLACKSTONE HOTEL 
D. Laurie, vice-president 
J. Koch, vice-president 
B. Amos. director of foreign dept. 
O. Seelye, account representative. 
* “ * 
THE FRED M. RANDALL COMPANY, 
3314 Book Building, Detroit, Mich, 


HOTEL STEVENS 
Harris, president 
Mack, vice-president 
Trump, secretary. 
. os - 
ROCHE ADVERTISING COMPANY 
310 South Michigan Ave., Chicago, 
310 SOUTH MICHIGAN AVE, 
Roche, president 
Hakewill, space 
Fielding. 
Detterich. 


LENNEN 
i 


Willard G., 
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H. 
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Ralph G 
H. Ross 
Hal G 


and treas. 
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M. F 
H. J 


buver. 
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SANDO ADVERTISING COMPANY, 
960 North Meridian St., Indianapolis 
CONGRESS HOTEL 
Briant Sando, president 
» * 
SUN ADVERTISING COMPANY, 
2 Midison Ave., 


STEVENS HOTEL 


account representative. 
account representative. 
7 7 
THE SWEENEY & JAMES COMPANY, 
1501 Euclid Ave., Cleveland, O. 
STEVENS HOTEL 
Sweeney, president 
James, vice-president 
a a 
UNITED STATES ADVERTISING CORP., 
Heme Bank Building, Toledo, O. 
PALMER HOUSE 
Ward M. Canaday, president. 
S. R. Swiss, vice-president 
W. H. Leininger, vice-president 
J. C. Goldvick, publicity director. 
N. C. Beerend 


* 


Toledo, O. 


P 


G 


S. Murry, 
D. Coan, 


» 


John F 
Frank G 


* ” * 


CORPORATION, 
105 West Adams St., Chicage 
105 WEST ADAMS ST, 
president 
news director 
buyer 
* * 
KELLER, INC., 
2201 Park Ave., 

STEVENS HOTEL 
Walter F. Zimmer, president 
Ralph E. Keller, vice -president 
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P. Willis, 
DeGov 
Faben, 
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Detroit 


| VAN DER ZEE TO SPEAK 


TO CHICAGO AD CLUB 


Detroit, Jan, 23.—A. Van Der Zee, 
general sales manager of Dodge 
Brothers Corporation, will address 
the Advertising Club of Chicago on 
Tuesday, January 27, at its regular 
weekly meeting. The Dodge sales 
executive will speak on “The Auto 
as a Sales and Merchandising Fac- 


tor in 1931” at the luncheon meeting. 





1931 S.A.E. MEETING 
IN DETROIT DECLARED 
FINEST GET-TOGETHER 


(Continued from PaPge 1) 


sion Ignition Engine Research” and 
Cc. G. A. Rosen of the Caterpillar | 
Tractor Company read. “A Survey 
of Mobile Type Diesel Engines.” 

At the same time E. S. Marks sat 
in the big seat in the general de- 
velopment session, when three pa- 
pers were presented—“The Use of 
Zine and Zinc Alloys in the Auto- | 
mobile Industry,’ by R. M. Curts| 
of the New Jersey Zinc Company; 
“Riding Qualities,” by Dr. Fred A. 
Moss of George Washington Uni- 
versity, and “Riding Qualities,” by | 
Dr. Ammon Swope of Purdue Uni- |} 
versity. Then followed the business 
session of passenger car activity 

There was a general session in 
the afternoon with Dr. Miller Mc- 
Clintock presiding, thte afternoon 
being given over to Robbins B. 
Stoeskel, commissioner of motor ve- 
hicles, who handled “Safety Aspects 
of Car Construction. 

Full attendance marked Thurs- 
day’s sessions. The air-minded con- 
tingent, under chairmanship of C. L. 
Lawrence, listened to a paper on 
“Fuel Injection With Spark Ignition | 
in an Ottocycle Engine.” the pres- 
entation being the joint effort of 
three distinguished members, C. F. 
Taylor, E. S. Taylor and G. L. Wil-| 
liams, who are, respectively, pro- | 
fessor, assistant professor and re-| 
search assistant at the Massachu- 
setts Institute of Technology. 

The paper detailed investigations 
carried on in the institute's aero- 
nautical engine laboratory to deter- 
mine the practical value of fuel in- 
jection used in the place of the 
carburetor on Ottocycle engines 
equipped with spark ignition. 

The three Massachusetts speakers 
were followed by Philip B. Taylor 
on “Increasing the Thrust Horse 
Power of Radial Air-Cooled En- 
gines.” 

Meanwhile, in another lecture 
hall, the chassis section, with C. C. 
Carlton presiding, concerned itself 
with “Rubber Problems Confronting 
the Automotive Engineer,” with 
“The Development of Drop Center 
Rims” and with “The Tire and Rim} 
Riddle.” 

The subject of rubber in auto- 
motive engineering, so R. H. Lee| 
demonstrated with the aid of many | 
lantern slides, was a live one and 
held many difficulties 
solution, mainly on the 
production economy. 

Following Mr. Lee, Chairman | 
Carlton read a paper specially pre- 
pared for the meeting by the Brit- 
ish engineer, Colin Macbeth, mem- 
ber of S. A. E., the I. A. E. of 
Great Britain, and the British Rub- 
ber Growers’ Association. The paper 
cited a variety of engineering uses 
for rubber which were new to the 
American automobile industry. 

Charles Ash of Kelsey Hayes 
Wheel Corporation told of the de- 
velopment of the drop center rim, | 
a rim form much favored in Eu- 
rope and adopted by a number of 
American car manufacturers, for 
which the speaker prophesied uni- 
versal acceptance within the near 
future. 

A closely related paper, “The 
Tire and Rim Riddle,” was pre-| 
sented by B. J. Lemon of United 
States Rubber Company. On con- | 
nection with the theme, two sup- 
plemental papers were read, one 
by Burgess Darrow of Goodyear Tire 
and Rubber Company and the other | 
by A. S. Van Halteren of Motor 
Wheel Corporation. Tires and rub-| 
ber apparently being on everybody's 
mind, the discussions covered con- 
siderable ground and cut well into} 
the time allotted to the noon recess, | 

Promptly at 2 o’clock, Chairman | 
O. D. Treiber opened a capacity 
meeting of the Diesel engine session, 
for the consideration of “Combus- 
tion Problems and Design of High 
Speed, Lightweight Diese] Engines,” 
@ paper prepared by R. F. Ruehl, 
assistant chief engineer of the Diesel 
engine division of I. P. Morris, and 
Delavergne, Inc. 

Mr, Rueh!l explained existing types 
of combustion chamber and injec- 
tion systems used in present-day 
commercial Ottocycle Diesel engines 
and argued that the single-turbu- 
lence chamber offers the most prom- 
ising means to high mean effective 
pressures at low fuel consumption. 

The second half of the Diesel en- 


awaiting | 
score of 
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Special Chicago Exhibits 


Auburn Automobile Company 
Special exhibit, 


ok 


Blanchard Brothers & Lane 


Show in rooms at La Salle 


*k * 


Chrysler Corporation 


+ * 


Cord Corporation 


Special exhibit at show rooms, 


ok 4 


Corporation 
Special exhibit at 
+ tk 


De Soto Motor 


Dodge Brothers Corporation 


Special exhibit, 
* 


Federal Motor Truck Company 
Exhibit at Michigan 
ok 

W. D. Forman Company 
Special exhibit, 


k 


Motors Truck Company 


Special exhibit 
* 


General 
Houdaille-Hershey (sonnei 


Lorraine Corporation 


show rooms, 


Avenue and 29th 


5353 


Special exhibit, Palm Gsve Building 
. 366 Bluff City Boulevard, 


Indianapolis, Ind, 
2401 So. Michigan Ave. 


Newark, N. J. 
Hotel 
* 


.Detroit, Mich, 


Special exhibit at Congress Hotel 


* 


.Indianapolis, Ind, 


2401 So. Michigan Ave. 
* 


Detroit, Mich. 


the ‘Congress Hotel 


5 


.Detroit, Mich. 


Congress Hotel 
k 


Detroit, 
Street braneh 


Mich. 


tk 


Chicago, Il. 


So. State St. 
* 

Pontiac, Mich. 
at Stevens Hotel 


Chicago, fl. 


Elgin, Il. 


(Division Van Sicklen Corporation) 


Special exhibit, 


K. B. Motoradio, Inc. 


366 Bluff City Boulevard, 


Room 1208, Congress Hotel 


k 
Elgin, 


(Division Van ‘Sicklen Corporation) 


Special exhibit, 


Van Sicklen Corporation 
(See also: Lorraine 
Space 12—special exhibit, 
* * 
ViscoMeter Corporation. . 


Special exhibit at Stevens Hotel 


Corporation, 


Room 1206, Congress Hoéel 


366 Buff City Boulevard, Elgin, 
K. B. Motoradio, Inc.) 


Room 1208, Congress Hotel 
“* 


315 Grote, St., Buffalo, N. Y. 


Hundreds Reach Chicago 
For Show Opening Today 


(Continued from PaPge 1) 


the only attractions Special 
hibits will be staged in hotels, head- 
ed by the General Motors display in 
the Stevens. All of them will open 
tomorrow. 

In accordance with custom, the 
national] show in the Coliseum ob- 
served its unofficial opening today, 
S. A. Miles escorted 
members of the National Automo- 
bile Chamber of Commerce show 
committee through the huge build- 
ing on their tour of final inspec- 
tion. 

They expressed themselves as 
the layout and the 
decorative motif worked out by Sam 
Asch, which forms the setting for 
the new offerings. 

Some three hundred models of 
every 
maker in the industry, have been 
assembled in the Coliseum to make 
their bid for public favor. In addi- 
tion, four makers of trucks and two 
of taxicabs will be shown on the 
The accessory and shop 
equipment displays in the $750,000 
exposition monopolize the Coliseum 


gallery aS well as the second floor| 


of the south hall. 


A previewing of the show reveals | 


a most inviting decorative scheme. 
gine meeting was given over 


A. Lyman, automotive engineer of 


|Public Service Co-ordinated Trans- 


port. He cited his company’s satis- 


factory experiences gained in the 
experimental operation of a thirty- 


| passenger motor bus equipped with 


a Diesel engine of the solid injec- 


| tion precombustion chamber type. | 
were followed by | 
different | 


These papers 
animated discussions, 


speakers showing lantern _ slides, 


many of them illustrating examples | 


of German automobile, marine and 
stationary Diesel motors. 
In the evening, the annua] ban- 


quet was given the National S. A. E. | 


by the Detroit section, with James 
Schermerhoin, Jr., master 
monies, and P. J. Keit, toastmaster. 
Addresses were given by Vincent 
Bendix and by Detroit’ 
Frank Murphy. 
Accustomed as the members of 
the automotive engineering fratern- 
ity are to meeting technical discov- | 
eries and innovations, even they | 
were forced to marvel at the super- | 


scientific stunts performed by Lar- | 
ry A. Hawkins, executive engineer | 
of the General Electric Company, in | 


a series of demonstrations sched- 
uled as “Gulliver’s Travels Among 
the Real Lilliputians of the Uni- 
verse,” 


ex-! 


to A. | 


of cere- | 


s new mayor, | 


It is as if one were stepping 
Italian palace. The 
presents the 
medieval 
featured by striking 
luxury. It is announced 
scenic setting cost $100,000. 
Primarily, of course, the 
ManageMent aS well as the manu-| 
facturers and their wholesale and 
retail selling forces, are 


into a 
huge interior of 
the Coliseum 


rich 


impres- 
sion of architecture, 
and 
the 


richness 
that 


here in stimulating public buying. 
They have tackled their respective 
jobs in probably a more aggressive 
manner than for some years past. 
One important departure from 
previous practice introduced 
year has been the advance herald- 
ing of the show before large business 
and civic groups in the city through 
the medium of talks by leaders in 
the motor car industry. Two of the 
men enlisted in the campaign, Al- 
fred Reeves, general manager of the 
National Automobile Chamber of 
Commerce, and C. A. Vane, gen- 
era] manager of National Automo- 
bile Dealers’ Association, have 
already delivered keynote talks. 


other talks by factory officials, in- 
| cluding Charles W. Nash, president 
of Nash Motors Company; W. J. 
McAneeny, president of Hudson 
| Motor Car Company; H. W. Peters, 
vice-president of Packard Motor 
Car Company, and George M. Gra- 


ham, vice-president of Willys-Over- | 


land, Inc. 

= number of motordom’s nation- 
ally 
speaker's table at the annual pre- 
show banquet of the Chicago Au- 
tomobile Trade Association in the 
Hotel Sherman’ grand ballroom 
Friday evening. Featured speakers 
will be Knute Rockne, Notre Dame 
football coach, and William R. Bur- 
rus of Washington, noted 
lecturer. This yearly affair will 
also be marked by selling messages 
especially pertaining to the auto- 
mobile show and the selling of cars 
throughout 1931. 

Plans have been completed for 
meetings of numerous organizations 
| during show week, such as the Na- 
|tional Automobile Dealers Associa- 
tion, National Motor Truck Manu- 
facturers Association, directors of 
ithe National Automobile Chamber 
of Commerce, and gatherings of 
|dealers sale forces as guests of 
manufacturers. These affairs, at- 
| tended in most cases by luncheons 
or dinners, will bring together 
nearly all the leading figures in 
the industry, 





show | 


interested | 
in the effect of the national show| 


During the show week there will be | 


known figures will grace the | 


Sales | 





/PINES WINTERFRONT 
TAKES LARGER SPACE 
FOR CHICAGO EXHIBIT 


9? 


Chicago, Jan, 23. — Occupying | 
| larger space than at the New York | 
| National Automobile Show, the Pines | 
| Winterfront Company is staging an 


unusually comprehensive exhibit at 


the where, in booth 
No. 73 of the Coliseum balcony, a 
complete line of the company’s 
| products is making its bid for favor 
of the trade and motor car buyers. 

The Pines gisplay 
the newly improved 


Chicago show, 


is 


proclaim the greatest 
|since the advent of electric lights 
}and starter. This device in its orig- 


|}inal form first appeared on Willys- | 


Overland products and was taken 
over for manufacture 
ther development by the 
terfront Company 
In addition the 
showing its line of radiator shut- 
j ters, stressing especially the 
detachable winterfront closing 
tachment, 
September and 
ifor the first time 
|automobile shows 
“We were well 


Pines Win- 


company is 


at- 


being exhibited 


at the 


is 


satisfied with the 
reaction to our products at the New 
York national automobile show,” 
|stated Charles A Pipenhagen, 
|treasurer of the company. “There 
; was plenty of interest in our dis- 
play, particularly in the important 
improvements our engineers have 
made. In our opinion, these excel- 
lent first impressions augur well 
| for 1931, and we are optimistic over 
| the outlook for this yea) 

“The Chicago show should be 
easily as beneficial to us as the one 
/in New York. We 
ourselves for an aggressive 
}paign this vear. We are 
a ready reception to our new prod- 
ucts because we feel they are not, 
only a utility, but a necessity on 
all cars.” 

Mr. Pipenhagen added that 
|makers of Willys, Marmon and other 
cars are now employing the “finger- 
|tip control” feature and that still 
other manufacturers are using it in| 
tests. Further. the company has de- 
| veloped the device so that it can be| 
| placed in Fords on a change-over 
arrangement. 


featured by | 
“finger tip con- | 
trol.” which the company’s officials | 
step forward | 


. Sales and fur- |} 


new | 
which was produced last | 


national 


have organized | 
cam- | 
expecting | 


the | 


ae 


'DODGE SALES SPURT 
IN MANY SECTIONS 


(Continued from Page 1) 


activities has been carried over into 
this year. Retail sales figures for 
ithe week of January 3 an 
|increase of 14.8 per cent. the 
last week in December in- 
crease of the week January 10 
over the week of January 3 was 
22.9 per cent. The week of January 
1/17 again showed an increase over 
that of the previous week of 7.6 per 
cent. 

“It is gratifying to note the up- 
turn in general business that is tak- 
ing place all over vhe country as 
|} indicated by the marked increase in 
| Dodge sales,” said Mr, van Der Zee, 
“It is significant to note that this 
recent activity is nation-wide and 
does not represent stimulated selling 
in any particular section of the 
country 

“Our Dallas dealer 
his deliveries in the 
days in January were 
|for the same number of days 
any January since he has been a 
Dodge dealer, and he is an original 
dealer, having been signed in 1915. 

“A sudden and continuous in- 
crease in sales since the first of the 
| year has been reported by our deal- 
ers on the west coast. In Chicago 
our dealer reports more sales in one 
| week in January than he has en- 
joyed in any one week in eight 
months. A steady storm of similar 
reports are coming in from New 
York, Tulsa, Philadelphia, Boston, 
Atlanta, St. Louis, Minneapolis and 
many other cities.” 


L. A. MILLER TO SPEAK 
OVER RADIO MONDAY 


Toledo, Jan. 23.—Employing a spe- 
cial wire hook-up, L, A. Miller, pres- 
ident of the Willys-Overland Com- 
| pany, Toledo, O., will be heard over 
three radio stations on Monday eve- 
| ning, January 26, during the Willys 
Musical Memory Hour at 11 p. m, 
|E. S. T. The full hour's program 
| will be broadcast over stations 
WLW, Cincinnati, and WSPD, To- 
lledo. Station WMAQ, Chicago, will 
broadcast the last half hour of the 
| program, cutting in at 10.30 p. m,, 
'C. 8. T. 
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and PROFIT in I93I 


A BIG SIX, priced like a four 
A POWERFUL EIGHT... 
A BRILLIANT KNIGHT... 


—, 


Ef sf 








Finer quality, larger bodies, greater comfort 
and impressive new savings 


The automobile industry and the general public alike are enthusiastic in their 
praise of the new Willys line for 1931 ... Here are some typical comments 
from Willys dealers—“Profit possibilities greater than ever” —“The best complete 
line at the fairest prices”—“Enthusiastic over merchandise, policies, franchise 
and discounts”... Alert dealers everywhere are manifesting keen interest 
in the Willys franchise . . . The new cars are the finest products of Willys-Over- 
land’s twenty-four years of building quality automobiles . . . In design, finish, 
$i £ s appointments and engineering, the new line is distinguished by more than a hun- 
dred definite improvements . .. And prices, compared to last year’s similar types, 


EtIGHTS 


are substantially lower; in some cases, the savings are as high as $700 . . . Keen 


KNIGHTS 
TRUCKS dealers,ready to apply themselves aggressively, can go far with the new Willys line. 5/4 a oD 


ig Write or wire for franchise particulars to 81195 
WILLYS-OVERLAND, INC., TOLEDO, OHIO { o. b. Toledo, Ohio 


SAFETY GLASS IN ALL WINDOWS AT SLIGHT EXTRA COST 


Dew WILLY Saw 


WiLLYS-OVERLAND HEADQUARTERS DURING CHICAGO SHOW, PALMER HOUSE 





